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Internatonal Magic Magazine
VANISH

Here we are at the start of the sixth year for VANISH MAGIC MAGAZINE 
and it continues to go  from strength to strength. I am lucky to have 
a wonderful team of friends who are always ready to help out in 

anyway they can. A special thanks to Hal Myers and Ben Robinson who 
helped out enormously last year when called upon, which was pretty much 
every edition.

While it has meant more work for me I am glad I decided to go monthly 
with the magazine. It has enabled us to feature a variety of artists on the 
cover and inside the magazine. One of the secrets of VANISH, and the 
amazing number of downloads we get each month, is due in part because 
the articles have a far greater reach than just the magic community. I have 
been able to tap in to the music and variety world, and have seen a lot of 
readership coming from outside of the magic community.  My aim has 
always been to try and expand what we have been used to in the past and 
provide articles that are both entertaining and inspiring for all entertainers. 

I am honored to have on the cover of the first edition of 2018 Murray 
Hatfield and Teresa. They are truly Canadian magic icons and have been 
touring with their illusion show for over 21 years. For the past two years 
they appeared in front of crowds of 10,000 people every night for two 
weeks, and were not only the star performers but also the producers, 
directors and chorographers of  the show. This couple are the epitome of 
professionalism and together I call them the "Dynamic Duo." I don't know 
of any other couple in magic who has the experience or knowledge to do 
what they do on such a grand scale.  They have literally "been there and 
done that," and their recognition is long overdue. 

I am always open to ideas and suggestions for what you would like to see in 
the magazine. As you know VANISH is also a printed magazine, and copies 
can be ordered online through the magazine itself. There are different sizes, 
black and white copies as well as a hard copy edition.  I don't believe any 
other magic magazine in history has ever offered so many choices in the 
way you can get your printed copy.  VANISH is all about keeping ahead of 
trends and bringing the best and latest technology to our readers.

If you have an item you would like to be reviewed please drop me an 
e-mail and I'll explain the process. Again, support our advertisers because 
WITHOUT them the magazine WOULD NOT EXIST!! I still keep it free and 
with every penny that comes in via advertising I put it all back in to keeping 
it free for everybody to enjoy.

Wishing you all a very HAPPY NEW 2018.

Paul Romhany

HAPPY NEW YEAR

FROM THE
EDITOR

http://www.VanishMagazine.com
http://www.VanishMagazine.com
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New York: Coney Island USA presents, 
Thomas Solomon in his show “American 
Escape Artist.”

Recognized as the “World’s Greatest Escape 
Artist” and known for his cutting edge work 
in the field of escape artistry and magic, 
American Escape Artist will be showcased 
in a limited run every Friday evening 
in February at 8pm at the Coney Island 
Theatre, 1208 Surf Avenue, in Brooklyn. 
Tickets are $15.00 and can be purchased 
in advance at the Coney Island box office 
or by calling 347-699-4386. Tickets can be 
purchased by going to:

magicatconey.com

As an escape artist, Mr. Solomon’s feats are 
legendary; he has escaped locked handcuffs 
numerous times in the Hudson and East 
Rivers, the Potomac, Boston Harbor, the Gulf 
of St. Lawrence and many, many others. His 
network television special in Great Britain, 
“The Escape Artist” had him escaping 
numerous jails, straitjackets, locked safes 
and handcuffs throughout London. His 
special for the History Channel, No Jail Can 
Hold Me” has him escaping Al Capone’s 
prison cell at Eastern State Penitentiary and 
the leg irons that held Billy The Kid at the 
Lincoln County Courthouse in New Mexico.

Veteran Broadway actor and director, Robert 
Fitch has exclaimed: “True to his charitable 
work, Mr. Solomon will donate a percentage 
of all ticket sales to the Meals onWheels” 
program in Williamsburg, Brooklyn whose 
mission is to provide hot meals to the City’s 
homebounddisabled and elderly residents.

CONEY  I S LAND  
USA  PRESENTS

“AMERICAN ESCAPE ARTIST”

The World’s Greatest Escape Artist

The Celebrated Mr. Solomon makes the Unreal Real and adds to the history of the venerated  
Coney Island by performing his Extraordinary Escapology and Magic show every Friday Evening at: 

8PM
F E B R U A R Y
2-23

IN

Tickets at: magicatconey.com 
 General Inquiries: 347-699-4386

Star of History Channel’s 
“No Jail Can Hold Me” and Great Britain’s 

CH4 production of “The Escape Artist”

CONEY ISLAND THEATRE
1208 Surf Avenue
Subways: D, F, N or Q to Stillwell Ave., Brooklyn, New York.

“ T h e  G r e at e s t  E s c a p e 
A r t i s t  o f  M o d e r n  T i m e s. ” 
— U n i t e d  P r e s s  I n t e r n at i o n a l

Seeing . . . Is Disbelieving

NEWS

Great reviews coming in again for The 
Illustionists - this time from their New York 
appearances at The Kennedy Centre.
Follwoing review from DC Theatre Scene - 
https://dctheatrescene.com/2017/12/30/
illusionists-dazzles-magic-lovers-kennedy-
center/

"The Illusionists serves up a kind of magical 
buffet for the assembled crowd. Imagine a 
2.5 hour remix of David Blaine’s blink-and-
you’ll-miss-it card trickery, Criss Angel’s baf-
fling video segments, and Harry Houdini’s 
classic escapist illusions, set to a pounding 
musical score. The five illusionists mostly 
function as a well-oiled machine, quickly 
swapping between acts and magical motifs 
with only a few awkward transitions.

The show’s cohesive blend of five distinct 
performing styles is a credit to creative 
director Jim Millan, director/producer Neil 
Dorward, and their phalanx of lighting, 

THE ILLUSIONISTS
NEW YEARS EVE

projection, costume, and video designers. I was initially skeptical that such disparate 
acts could really coexist, but the creative team has nailed down a breezy, winning 
formula akin to “America’s Got Talent”, or  Barnum and Bailey. Even when the illusions 
are less than stellar, the production whisks the audience right along to the next bit 
without skipping a beat. The Illusionists is best for a family craving all-ages wonder-
ment, but even the most jaded adults will find much to enjoy. After a long, tumul-
tuous year, it’s OK to put away your phone, give in to suspension of disbelief, and 
simply wonder, “How’d they do that?”

8 VANISH Magazine      www.VanishMagazine.com

Everyone on Orcas knows that Matthew Laslo is an amazing magician, and now more than 
270 million people in China know as well.

“It was the craziest thing I’ve ever done,” Laslo said. “It feels like if I try to explain it to 
someone they’d think it’s like a dream or something. … It was just so amazing and foreign 
to me. I just loved it.”

The show “The Amazing Magicians” is a new Chinese reality competition that pits five 
Chinese magicians against teams of five magicians from different nations around the world. 
And it is, by far, said Laslo, the largest show he’s ever seen, with more than 200 employees 
on set.

“These (magicians) are the people I’ve 
been watching on DVDs. … Everyone 
was so nice and so helpful, we were all 
out of our comfort zones,” Laslo said. 
“I will never forget the people I shot 
the episode with. Even though it was 
a competition, we were all just on the 
same team of magic.”

It all started with a message on 
Instagram, delivered to Laslo’s spam 
folder. The note said that producers 
wanted to fly Laslo to China to be on 
the show. Laslo and his mom/manager 
Donna Laslo researched and discussed 
the proposition and realized the request 
was legit. Show producers had heard 
of Laslo because of his participation on 
the Penn and Teller show “Fool Us” last 
year.

Laslo is also preparing to present a new 
act into his show this summer on Orcas 
that he’s been conceptualizing for more 
than a year.

“It opened me up more, in terms of 
what I picture a successful magician 
being,” Laslo said. “There is a whole 
world of magic out there that I can’t 
wait to explore.”

MATTHEW LASLO
270 MILLION PEOPLE

Masters of Illusion, the CW television 
series and touring magic show, has de-
buted a thrilling live stage show in the 
Jubilee Theater at Bally’s Las Vegas.

Starring the world’s greatest award-
winning magicians, this 21st century 
magic show is unlike anything audi-
ences will have seen before. Masters 
of Illusion’s limited engagement is a 
brand-new production for the whole 
family, featuring modern illusions and 
unbelievable arts of deception. The 
audience will have to watch closely as 

they experience tricks that can’t pos-
sibly be done…or can they?

Audiences will laugh out loud at the 
hysterical comedy magic and will be 
on the edge of their seats watching 
jaw-dropping, grand illusions. The 
performers combine fantasy, fervor and 
flair within their illusions that leave the 
audience amazed, as the magic hap-
pens right in front of their eyes.

Masters of Illusion has performed live 
in front of tens of thousands of people 

around the U.S. and in over 125 other 
countries around the world over the past 
six years, and been seen by over 100 mil-
lion viewers on the CW network.
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DOUG BENNETT:

YOUR
ACT TOGETHER
GET
Go ahead. Admit it. Looking back on 2017 you blew it! You didn’t buy  Bitcoin or 
invest in Apple. And if you’re like a lot of us, you probably didn’t put a whole lot into 
improving your magic act either. 

But don’t be discouraged. Sure, you 
missed the boat on some red-hot 
investments that would have made you 
rich in the short run, but there’s still time 
to invest in a magic act that can keep 
you barely scraping by in the long run. 
And what better time to get your act in 
gear than the start of a brand new year?

Sound good? Then let’s get to work. And 
if you’re wondering where to start, here’s 
a check-off list of 6 simple tips to help 
you get your act together in 2018.    

1 Check Your Set List---There’s no 
easy way to say this, but some of the 

tricks in your show need to go. I’m not 
talking about the ones you’ve honed into 
timeless signature pieces (Think David 
Copperfield’s “Slow-Mo Duck Bucket”, 
Jeff Hobson’s classic Egg Bag routine, or 
Chris Hart’s signature Torn and Restored 
Music Sheet). Obviously, any really good 
pieces of magic that are original to you, 
or others that you have put your own 
unique stamp on definitely need to stay 
in your show. What I’m talking about is 
getting rid of tricks that seem outdated 
or that feel like you are “phoning them 
in”. It may not be easy for you to identify 
the things in your show that need to go, 
but if you listen to your audiences, trust 
me, they’ll tell you. 

Naturally, before you give any trick 
the boot, you need to know what new 
trick will best fit in its place. Ideally 
it should be a trick that provides a 
more entertaining experience for your 
audience without derailing the pacing of 
your show. 

If getting rid of a trick / routine and 
replacing it with another seems 
daunting, another thing you can do is 
scrutinize your set list to determine if the 
effects fall in the right order. Even just 
moving one or two routines around can 
give your entire show a fresher feel.     

2    Check Your Props---Like your shoes 
and your car, your magic props can 

start to show signs of wear and tear with 
repeated use. This can actually work to 
your benefit if the prop is a sub-trunk 
or something else for which a “used 
universe look” fits the presentation. But 
there are other props in your show--
-and you know which ones they are--
-which if not kept in top shape come 
off as looking “cheap and shabby”, not 
magical. And it goes without saying that 
props with mechanical mechanisms that 
you’ve jerry rigged to keep them working 
awhile longer should be professionally 
refurbished from time to time. After all, 
gaffer tape can only do so much.   

3 Check Your Wardrobe---Yeah, I’m 
putting this one in here because 

a lot of magicians I see working in the 
trenches today---guys and gals whose 
names you wouldn’t recognize---seem 
to have forgotten that we are now living 
in the 21st Century. The old notion that 
“in order to look like a magician you 
need to dress like a magician” is dead. 
Guys like Henning, Copperfield, Angel, 
Blaine and Franco have shattered the 
stereotypical image of what a magician 
looks like, forever. Plus, there has been a 
world wide cultural shift toward dressing 
more casually for all occasions that also 
can’t be ignored. This isn’t to say you 
should start wearing a hoodie and torn 
jeans in your show. The key is to wear 
clothes that fit you physically, and more 
importantly, clothes that fit your onstage 
persona.

4 Check Your Music---First 
impressions count. And aside from 

what you choose to wear, nothing can 
make or break a great first impression of 
you and your show than your choice of 
music. While music may not be needed 
throughout your show, when you do use 
it, the music should match the mood, 
energy, and style of your routine. 

The great Joanie Spina had a masterful 
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ability to pick just the right music for a specific routine---
music that made that routine richer, fuller, and way more 
entertaining. Sadly Joanie is no longer with us, but her 
formula for finding the right music still applies. Listen to 
everything, choose several tunes that could work, and 
narrow them down by work-shopping the routine to see 
which tune or song fits. Magicians who are working on 
short acts targeted at America’s Got Talent or Penn & 
Teller Fool Us need to realize that copyright issues may 
necessitate a music change. The good news is that these 
shows have massive libraries of non-copyrighted music. 
Should you get on either show the producers can provide 
you with a music track that closely matches the beat and 
energy of the copyrighted music you’ve been using.  

5 Check Your Script---A lot of magicians contact me to 
recommend a new trick to replace one they’re currently 

doing in their shows. When I ask why they want to replace 
a specific trick they often say that it just doesn’t get the 
response they’d hoped for. That’s when I ask them to send 
me a recent video of them doing the trick, or to Skype with 
me and perform the routine live if possible. More often 
than not, the video tells me that the problem isn’t with the 
magic. It’s with the scripting. 

I’ve saved a number of magicians a lot of money they 
would have spent on some new effect by rewriting the 
routine for an existing effect to make it tighter, fresher, and 
more entertaining. In fact, one magician, whose name shall 
remain anonymous, has made a trick with my re-scripted 
routine a feature in his act. 

6 Check Your Social Media Platforms---The start of 
a new year is a great time to get in step with 21st 

Century technology. And that means promoting your show 
via Social Media platforms like Facebook, Instagram, and 
YouTube. There are no shortcuts or magic formulas for 
getting tons of followers. The trick and the challenge to 
building a following on social (focus mainly on Instagram) 
is to post engaging pictures and short videos that promote 
you and your show on a regular basis---typically at a set 
time on a set day and at least once a week.

Speaking of 21st Century technology and doing things on 
a regular basis, it’s time to check the values of the Apple 
stock I sold too soon and the BitCoins I never bought. 
Here’s to barely scraping by in 2018! 
Happy New Year!
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DOUG BENNETT:
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ACT TOGETHER
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PRODUCT HIGHLIGHT

SCRIPTING MAGIC
PETE MCCABE 

IWITHOUT A DOUBT THE VERY BEST SET OF BOOKS I'VE COME 
ACROSS WHEN IT COMES TO KNOWING HOW TO SCRIPT A ROUTINE. 
IF THERE WERE A MAGIC UNIVERSITY THEN THESE BOOKS WOULD BE 
THE WORK BOOKS THEY WOULD USE!!

WITH HIS BACKGROUND IN HOLLYWOOD SCRIPT WRITING PETE 
MCCABE SHARES THE INSIDE SECRETS TO PUTTING TOGETHER 
PROFESSIONAL SCRIPTS THAT ARE MODERN AND APPEAL TO 
AUDIENCES ON ALL LEVELS. 

WITH TWO VOLUMES, OVER 800 PAGES, THERE IS SO MUCH 
INFORMATION THAT YOU NEED WEEKS TO DIGEST AND WORK 
THROUGH IT. IT IS ALSO FILLED WITH WONDERFUL EXAMPLES 
FROM SOME OF THE BIGGEST NAMES IN OUR BUSINESS - COMPLETE 
WITH ROUTINES AND FULL SCRIPTS. THE IDEA IS NOT TO COPY 
OTHER SCIPTS BUT USE THEM TO HELP YOU UNDERSTAND HOW TO 
CONTRUCT YOUR OWN.

I WISH EVERY SINGLE PERSON WHO PERFORMS MAGIC COULD HAVE 
THE CHANCE TO READ AND STUDY THESE BOOKS.

VOLUME ONE

When Scripting Magic was first released in 
2007, it was an immediate, surprise sensation. 
Magicians around the world, hungry for ways 
to improve their magic, were thrilled to have 
a volume dedicated to the vital question: 
what do you say when you perform? Written 
by Pete McCabe and including contributions 
from 26 of magic's best thinkers and most 
experienced performers, Scripting Magic 
zipped through three printings and has been 
unavailable for years. 

Vanishing Inc. is proud to publish the 
definitive edition of Scripting Magic. This new 
version, expanded with illustrations, contains 
fantastic magic from luminaries like John 
Lovick, Jon Armstrong, Max Maven, and David 
Regal, and covers the process for creating 
memorable presentations. You'll learn how 
to write, edit, and perform compelling magic 
in this one-of-a-kind exploration into the 
presentation of magic.
462 Pages
43 Scripts
30 Tricks
Fully illustrated
Contributors: Michael Ammar, Jon Armstrong, 
Bruce Barnett, Rafael Benatar, Eugene Burger, 
Michael Close, Bob Farmer, Paul Green, Eric 
Henning, Guy Hollingworth, Larry Jennings, 
Mark Joerger, Kenton Knepper, Jonathan Levit, 
John Lovick, Max Maven, Eric Mead, Séan 
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O'Néill, Gary Ouellet, David Regal, Jim Steinmeyer, Vic 
Sussman, Jamy Ian Swiss, Teller, Joe M. Turner, and Larry 
White.

This is the highly anticipated sequel to the smash 
success, Scripting Magic. Pete McCabe-with help from 
25 of magic's best-digs deeper into the most powerful 
tool in magic: the words you say when you perform. 
This powerful book will show you how to get more 
out of the tricks you already do, and develop new 
presentations that move your audiences in ways you've 
only dreamed up. 

Scripting Magic Volume 2 is the next step in your 
development as a magician. With a complete overview 
of the scripting process, practical, real-world exercises, 
and contributions from a who's who of world class 
magicians, it's the most advanced single volume ever 
written on the subject. It takes on the more challenging 
scripting techniques and makes them accessible for 
everyone from amateurs to experienced professionals. 

Best of all, it includes many ways you can use scripting 
to improve your magic even if you don't like performing 

“  
THIS IS INCREDIBLE! 

YOU ARE CRAZY INSANE 
PUTTING OUT ALL THESE 

IDEAS. SO GOOD" 
- RAN PINK! 

 

with a written script. Just a few well-
placed lines can improve any effect. How 
many magic books will improve every 
single trick you do? Scripting Magic 
Volume 2 will do just that. 

Contributors: David Ben, Christian 
Cagigal, Bob Cassidy, Bob Farmer, Barry 
Fernelius, Paul Gertner, Roberto Giobbi, 
Andi Gladwin, Howard Hamburg, Harry 
Houdini, Derek Hughes, Joshua Jay, 
Curtis Kam, James Lewis, Max Maven, 
Francis Menotti, Robert Neale, Andrew 
Hill Newman, Ruben Padilla, David 
Parr, Chris Philpott, James Swain, Juan 
Tamariz, Dai Vernon, Michael Weber, and 
Larry White. 

445 pages
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MONO

Jim Loscutoff

EFFECT: The magician acknowledges how hard it is for people to remember a playing card, so s/he shows them 
a deck of blank cards and has one chosen. That chosen card turns out to be the only red backed card in the deck 
then the deck is spread and the blank/red card is now the only BLANK card in a regular deck.

BACKSTORY: Jim created this as a young teenager when stuck inside with MONO - hence the title. You will require 
a regular deck, a corner short blank card and a regular blank card.

SEE VIDEO FOR PERFORMANCE AND INSTRUCTIONS.

http://www.youtube.com/watch?v=gyyhuvzb1F4
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AUDIENCES AROUND THE WORLD.
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MURRAY HATFIELD

THE EARLY YEARS

From kid magician to mega magic star

From Calgary, Alberta, at 
10 years old two things 
happened that cemented 

Murray’s reason for doing 
magic. His younger brother 
had a magician at his birthday, 
the magician was only about 
13 himself at the time. With his 
tail between his legs Murray 
tells me he was the kid who 
would yell out how he thought 
things were done. Rather than 
scolding Murray the magician 
took him aside at the end of 
the show and said, “you seem 
like a smart kid who gets it, so 
I’m going to teach you a real 
trick,” and he did. That magician 
was John Kaplan, and to this 
day Murray says without John 
and his guidance he wouldn’t 
be performing. Coincidentally, 
at the same time, Murray’s 
father volunteered him for a 
local production of The King 
and I. Without any previous 
experience in drama Murray 
got his first taste of live theatre 
with audiences of 3000 people 
per show for a week. Being in 
front of that many people and 
getting applause was the taste 
he needed to realize he loved 
being on stage. On the fifth 
night the producers brought 
in a magician to entertain the 
children in the show during the 
break, and it turned out to be 
Micky Hades. So, in a period of 
a week Murray got to see John 

Kaplan and Micky Hades, and 
by the end of that amazing 
week the magic bug had taken 
over. Had it not been for those 
two occurrences being so close 
together Murray says he would 
not be an illusionist today.

Micky Hades owned a local 
magic shop located in the 
basement of a farm-house 
with no walk-in traffic allowed. 
Visitation was strictly by 
appointment. Murray once 
rode his bike there, a six hour 
round trip from his house – 
now that shows real dedication. 
Murray has fond memories 
of Micky and says, “The great 
thing about Micky was he 
wouldn’t sell you something 
just because he could, and 
wouldn’t sell you things he 
didn’t feel were right for you 
or within your capability.” At 
thirteen he remembers wanting 
to buy a wrist chopper and 
Mickey wouldn’t sell it to him 
saying, “You aren’t ready for it 
yet.” Instead he sold him a less 
expensive trick he felt would 
teach him something. 

At age 11 Murray did his first 
show for a neighbors kid. 
Several months prior Murray 
started telling the kid he 
needed a magician for his 
birthday and told him to charge 

Murray aged 13
Murray aged 15
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Performers would do well to study this duo. The respect 
and admiration they have for each other’s talent and 

creativity shows in their work.  Their collaboration on 
ideas and style is what makes them one of the strongest 

and most beautiful illusion acts in the world."
MARTY PUTZ
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”Watching Murray’s arc ascend 
from wide-eyed kid to capable 
and competent performer 
and producer of magic has 
been a delight.  He’s made all 
of us proud with his ability and 
accomplishments."  

his mom two dollars. The deal Murray arranged, to get the party, 
was to give the kid one dollar Murray getting the other. Within 
a couple years Murray was performing all the time for birthdays 
and became THE magician to hire for your party.

In eight grade he knew he wanted to do magic professionally, 
and realized he would not be able to afford a secretary, I assume 
he thought most magicians had secretaries, so he took courses 
in school helping him to do everything himself. He immersed 
himself in drama, lighting, typing and … he says the best thing 
he took was home economics. Not only was he the only boy in 
the class, which he enjoyed, but he learned how to sew, which 
became an invaluable tool to have later in life for costumes, 
working on props and backdrops. His only regret was not taking 
more business courses. Murray suggests any young person 
today who is thinking about getting in to magic as a profession 
should seriously look at business courses.

At 18, after graduating high school he took an apprenticeship for 
a few months with Micky Hades. John Kaplan had just finished 
his apprenticeship and Murray took over for a little while. 

In January of 1980 Murray decided to go full time as a magician 
and worked every venue from corporate parties to strip clubs 
and churches. When he went full time he had one job for $600 
… that was all he had. It so happens that John Kaplan and 
Murray broke the ground in Calgary others now follow, being 
the only full timers during that period. 

John Kaplan
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Murray and Teresa have been recognized 
and honored by their peers with numerous 
awards and accolades; including The 
Bruce Curnott Trophy for Presentational 
Excellence and the Silver Medal at the 
Pacific Rim Magic Challenge. In 2006 
they were named Canada’s Magicians 
of the Year by The Canadian Association 
of Magicians. Teresa has been named 
Assistant of the Year three times, by the 
Society of American magicians #95, and 
they were honored by the President of 
the International Society of Brotherhood 
of Magicians who presented them with a 
Presidential Citation. 

Whenever I am asked who my favorite 
illusionists are I always say Murray and 
Teresa. For me they are the consummate 
professionals – always bringing their 
A-game and presenting a level of magic of 
the highest level. Recently I found myself 
performing my own small illusion show, 
every time I was faced with a challenge I 
found myself asking, “What would Murray 
and Teresa do?” 

If you get the chance to see this amazing 
couple in action or attend a lecture by 
Murray I highly recommend you do so. You 
will learn more from watching them live 
than any performer you see on television. 
They are indeed a Canadian treasure in our 

THE

TOURS
Over 21 years on the road 

In my nearly fifty year love affair 
with magic I have never met another 
couple more in sync with each other, 

or more competent to produce, direct 
and star in a large scale magic show.  

They each bring a unique perspective 
to our art through, lighting, design, 

dance and theatre."

"Everything I've ever learned about touring and putting on a show I've 
truly learned via a crash course from touring with Murray and Teresa...
how to treat your cast and crew, how to arrange your backstage, how 
to deal with the drama etc. I've done two tours of duty with Murray and 
Teresa and still the best tour I've ever been on...including my own!"

DAN SPERRY

Around the age of 15 or 16 
a small company created 
a touring fundraising 

show called Illusions … A Magic 
Spectacular, which came to Murray’s 
home town. That first version of 
the show featured Chuck Jones, 
Mercer Helms, Steve Baker, Mike 
Caldwell and Gene Anthony. Murray 
said he sat through all three shows, 
finding it earth shattering. During 
this time you rarely saw a live magic 
presentation, occasionally magic 
was seen on television with a Doug 
Henning special, so this show was 
massive. Each year the tour got 
bigger and was THE annual event 
magicians and families looked 
forward to attending. A few years 
into the tour Murray received a 
call from that company to see if he 
would be interested in a small one 
off show.  After this he started doing 
a number of smaller shows and one 
off events for that company.   Then 
in 1983 he got a call from the owner 
to put him in just the Calgary part of 
the “Illusions” tour. In those days he 
did a little dove act with one or two 

smaller pieces. Two weeks prior to 
the show he received a call telling 
him the line up for the show. It was 
going to be MC’d by Terry Seabrooke, 
Stan Allan was a guest act, there was 
a ventriloquist act and Murray would 
be in the second half of the show 
appearing just after another young 
magician named LANCE BURTON. A 
couple of months prior to this Lance 
appeared on the Tonight Show with 
Jonny Carson, and seven days before 
the tour Lance again appeared on 
Carson. Murray realized if he went on 
the show doing his regular bird act 
he would look like an idiot – so he 
decided to do a ‘cod’ magic act and 
thankfully it was well received by the 
audience. It was a good decision by 
Murray and carried him well with the 
company. For that show Murray also 
created a funny sub-trunk routine, 
where not only did the assistant and 
Murray changed places but their 
costumes switched as well …  the 
assistant ended up in a tuxedo body 
suit while Murray ending up wearing 
her dress. 

He successfully survived that show 
and to this day Lance remembers 
Murray and will bring up the exact 
date and day of the show they both 
appeared in. 

Chuck Jones did eight or nine years 
with “Illusions”, on his final year Ray 
Pierce was a guest act, the following 
year Ray came back as the host/
illusionist. Ray did this for three years 
and on the third year Murray got 
a phone call from one of the new 
owners of the company saying they 
would put Murray on the entire tour 
as a guest act. Murray was shocked 

Shawn Farquhar
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”Watching Murray’s arc ascend 
from wide-eyed kid to capable 
and competent performer 
and producer of magic has 
been a delight.  He’s made all 
of us proud with his ability and 
accomplishments."  
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a few months with Micky Hades. John Kaplan had just finished 
his apprenticeship and Murray took over for a little while. 

In January of 1980 Murray decided to go full time as a magician 
and worked every venue from corporate parties to strip clubs 
and churches. When he went full time he had one job for $600 
… that was all he had. It so happens that John Kaplan and 
Murray broke the ground in Calgary others now follow, being 
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of the Year by The Canadian Association 
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Assistant of the Year three times, by the 
Society of American magicians #95, and 
they were honored by the President of 
the International Society of Brotherhood 
of Magicians who presented them with a 
Presidential Citation. 

Whenever I am asked who my favorite 
illusionists are I always say Murray and 
Teresa. For me they are the consummate 
professionals – always bringing their 
A-game and presenting a level of magic of 
the highest level. Recently I found myself 
performing my own small illusion show, 
every time I was faced with a challenge I 
found myself asking, “What would Murray 
and Teresa do?” 

If you get the chance to see this amazing 
couple in action or attend a lecture by 
Murray I highly recommend you do so. You 
will learn more from watching them live 
than any performer you see on television. 
They are indeed a Canadian treasure in our 
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In my nearly fifty year love affair 
with magic I have never met another 
couple more in sync with each other, 

or more competent to produce, direct 
and star in a large scale magic show.  

They each bring a unique perspective 
to our art through, lighting, design, 

dance and theatre."

"Everything I've ever learned about touring and putting on a show I've 
truly learned via a crash course from touring with Murray and Teresa...
how to treat your cast and crew, how to arrange your backstage, how 
to deal with the drama etc. I've done two tours of duty with Murray and 
Teresa and still the best tour I've ever been on...including my own!"
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a small company created 
a touring fundraising 

show called Illusions … A Magic 
Spectacular, which came to Murray’s 
home town. That first version of 
the show featured Chuck Jones, 
Mercer Helms, Steve Baker, Mike 
Caldwell and Gene Anthony. Murray 
said he sat through all three shows, 
finding it earth shattering. During 
this time you rarely saw a live magic 
presentation, occasionally magic 
was seen on television with a Doug 
Henning special, so this show was 
massive. Each year the tour got 
bigger and was THE annual event 
magicians and families looked 
forward to attending. A few years 
into the tour Murray received a 
call from that company to see if he 
would be interested in a small one 
off show.  After this he started doing 
a number of smaller shows and one 
off events for that company.   Then 
in 1983 he got a call from the owner 
to put him in just the Calgary part of 
the “Illusions” tour. In those days he 
did a little dove act with one or two 

smaller pieces. Two weeks prior to 
the show he received a call telling 
him the line up for the show. It was 
going to be MC’d by Terry Seabrooke, 
Stan Allan was a guest act, there was 
a ventriloquist act and Murray would 
be in the second half of the show 
appearing just after another young 
magician named LANCE BURTON. A 
couple of months prior to this Lance 
appeared on the Tonight Show with 
Jonny Carson, and seven days before 
the tour Lance again appeared on 
Carson. Murray realized if he went on 
the show doing his regular bird act 
he would look like an idiot – so he 
decided to do a ‘cod’ magic act and 
thankfully it was well received by the 
audience. It was a good decision by 
Murray and carried him well with the 
company. For that show Murray also 
created a funny sub-trunk routine, 
where not only did the assistant and 
Murray changed places but their 
costumes switched as well …  the 
assistant ended up in a tuxedo body 
suit while Murray ending up wearing 
her dress. 

He successfully survived that show 
and to this day Lance remembers 
Murray and will bring up the exact 
date and day of the show they both 
appeared in. 

Chuck Jones did eight or nine years 
with “Illusions”, on his final year Ray 
Pierce was a guest act, the following 
year Ray came back as the host/
illusionist. Ray did this for three years 
and on the third year Murray got 
a phone call from one of the new 
owners of the company saying they 
would put Murray on the entire tour 
as a guest act. Murray was shocked 
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"it is their respect for the art of Magic 
that I most admire.  They constantly strive to bring the best 

magic possible to each show, 
 and always give 100% to their audiences."

Christopher hart

and humbled but had to prove 
himself … as the first Canadian on 
the full tour. The other partner of the 
company phoned Murray and told 
him he would come see the third 
show, if he felt Murray wasn’t up to 
the standard of the other acts he 
would be sent home. Murray more 
than proved himself and continued 
on, finishing the tour as a guest act 
on the Ray Pierce Show. It was trial by 
fire Murray recalls. Murray credits Ray 
for teaching him a massive amount 
about running and producing a show 
on a grand scale. 

The following year Murray was 
invited to become the headliner and 
host of the show (not producer at 
this stage). He did this for three years. 
But the next year the owners of the 
company decided to try something 

different so then brought a different 
Canadian magician who did the 
tour for one just year. They followed 
this with an entirely American 
based show, which, as it turned out, 
wasn’t great and didn’t go over very 
well with audiences or sponsors.  
The Firefighter/Sponsors were so 
unhappy with that show that they 
took control of the selection process 
and told the owners of the company 
that wanted two proposals for the 
following tour (one of them from 
Murray). It was the first time the 
sponsors had a say in who they 
wanted and at the end of the day 
they went for Murray. 

In 1991 Murray became the 
producer, headliner and director.  
He needed extra dancers and his 
lead dancer at the time suggested 

he look at Teresa. Murray hired her 
and eventually they became the 
team they are today – more on that 
story in Teresa’s bio. Together they 
became producers of the entire tour 
and as you know … for the next 
21 years brought in top acts from 
around the world and toured for 
three months a year. 

Murray and Teresa continue to 
perform various tours raising major 
dollars for organizations such as 
The Shriners, Fire Fighters and 
other organizations. Murray also 
lectures to magicians about touring. 
He and Teresa are still producing 
large scale shows as well as smaller 
corporate events. Murray is currently 
the President of the Canadian 
Association of Magicians.
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came to Murray’s home town. It featured 
Chuck Jones, Mercer Helms, Steve Baker, 
Mike Caldwell and Gene Anthony. Murray 
said he sat through all three shows, finding 
it earth shattering. During this time you 
rarely saw a live magic presentation, 
occasionally magic was seen on television 
with a Doug Henning special, so this show 
was massive. Each year the tour got bigger 
and was THE annual event magicians and 
families looked forward to attending. A few 
years into the tour Murray received a call 
to see if he would be interested in a small 
one off show, then in 1983 he got a call 
from the owner to put him in the Calgary 
part of the tour. In those days he did a little 
dove act with one or two smaller pieces. 
Two weeks prior to the show he received a 
call telling him the line up for the show. It 
was going to be MC’d by Terry Seabrooke, 
Stan Allan was a guest act, a ventriloquist 
act and Murray would be in the second 
half of the show appearing just before 
another young magician named LANCE 
BURTON. A couple of months prior to this 
Lance appeared on the Tonight Show with 
Jonny Carson, and seven days before the 
tour Lance again appeared on Carson. 
Murray realized if he went on the show 
doing his bird act he would look like a 
hack – so he decided to do a ‘cod’ magic act 
and thankfully it was well received by the 
audience. It was a good decision by Murray 
and carried him well with the company. 
During that tour Murray also created a 

TERESA
Murray and TERESA are not only the hardest working couple 
in magic but also the most generous people in the business!  I 
love them!" 

TC TAHOE
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He needed extra dancers and his 
lead dancer at the time suggested 
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team they are today – more on that 
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became producers of the entire tour 
and as you know … for the next 
21 years brought in top acts from 
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three months a year. 
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Chuck Jones, Mercer Helms, Steve Baker, 
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said he sat through all three shows, finding 
it earth shattering. During this time you 
rarely saw a live magic presentation, 
occasionally magic was seen on television 
with a Doug Henning special, so this show 
was massive. Each year the tour got bigger 
and was THE annual event magicians and 
families looked forward to attending. A few 
years into the tour Murray received a call 
to see if he would be interested in a small 
one off show, then in 1983 he got a call 
from the owner to put him in the Calgary 
part of the tour. In those days he did a little 
dove act with one or two smaller pieces. 
Two weeks prior to the show he received a 
call telling him the line up for the show. It 
was going to be MC’d by Terry Seabrooke, 
Stan Allan was a guest act, a ventriloquist 
act and Murray would be in the second 
half of the show appearing just before 
another young magician named LANCE 
BURTON. A couple of months prior to this 
Lance appeared on the Tonight Show with 
Jonny Carson, and seven days before the 
tour Lance again appeared on Carson. 
Murray realized if he went on the show 
doing his bird act he would look like a 
hack – so he decided to do a ‘cod’ magic act 
and thankfully it was well received by the 
audience. It was a good decision by Murray 
and carried him well with the company. 
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Chuck Jones, Mercer Helms, Steve Baker, 
Mike Caldwell and Gene Anthony. Murray 
said he sat through all three shows, finding 
it earth shattering. During this time you 
rarely saw a live magic presentation, 
occasionally magic was seen on television 
with a Doug Henning special, so this show 
was massive. Each year the tour got bigger 
and was THE annual event magicians and 
families looked forward to attending. A few 
years into the tour Murray received a call 
to see if he would be interested in a small 
one off show, then in 1983 he got a call 
from the owner to put him in the Calgary 
part of the tour. In those days he did a little 
dove act with one or two smaller pieces. 
Two weeks prior to the show he received a 
call telling him the line up for the show. It 
was going to be MC’d by Terry Seabrooke, 
Stan Allan was a guest act, a ventriloquist 
act and Murray would be in the second 
half of the show appearing just before 
another young magician named LANCE 
BURTON. A couple of months prior to this 
Lance appeared on the Tonight Show with 
Jonny Carson, and seven days before the 
tour Lance again appeared on Carson. 
Murray realized if he went on the show 
doing his bird act he would look like a 
hack – so he decided to do a ‘cod’ magic act 
and thankfully it was well received by the 
audience. It was a good decision by Murray 
and carried him well with the company. 
During that tour Murray also created a 

"Without Teresa there is no murray ..." Murray Hatfield

My personal observation of Murray and Teresa (aside from their impeccable onstage work) is that 
of an incredibly caring and thoughtful couple who treated everyone with the utmost respect … and 
sincERE warmth and friendship ... Murray and Teresa put on a stellar performance every day, with a 
smile on their faces and never a complaint uttered nor a cue missed … and the audience always gave 
them a tremendous response."

DAMEON

Teresa started gymnastics at the 
age of three and became heavily 
involved with competitions, 

training four days a week … and as 
she said “I had no life.” In grade 6 she 
started dance and quit gymnastics. 
After graduating high school she 
started teaching dance and ended up 
with a professional dance company in 
a touring show. During this time she 
performed in a fringe show, which is 
the show where Murray first saw her. 
Prior to this Teresa knew of Murray’s 
tour because she had friends who 
had danced in it. She saw Murray in 
the show, his first year as headliner, 
and looking back admits she only 
remembers the reaction he got from a 
rope trick he did with a child from the 
audience. Years later (1992) Murray 
hired Teresa as one of the dancers. 
At the end of that tour Murray was 
looking for a lead assistant and asked 
Teresa to work for him full time.

The next year Teresa was lead dancer, 
assistant and choreographer of 
the show. They continued to work 
together doing smaller tours and 
shows, however, they both admitted 
they could barely talk to each other, 
they weren’t getting on at all. They 
clashed so much Teresa quit – and – 
Murray fired her. The following year 
Murray hired another dancer for the 
tour … a year later Teresa got an 
emergency call from Murray on a 
cruise ship. His assistant, at the time, 
got a job in Japan and Murray was left 
without an assistant. Teresa tells the 
story that Murray had to eat ‘major 
crow’ to get her to assist him again. 
She ended up doing the next tour 
as lead dancer and choreographer 
and it was following that tour, after 
observing how Jack and Dove 
Goldfinger were together on and off 
stage that the chemistry between 
them clicked and they became a 
couple. (They both admit it was over a 
few Tequilas.)

In the early days Murray chose the 
costumes, and to this day Teresa 
cringes at the outfits he made her 
wear. She remembers doing an 
outdoor gig and there was a dance 
team there. She was wearing the 
costume Murray had chosen and 
was extremely embarrassed when 
she saw what other ‘cool’ dancers 
were wearing. She slowly took over 
the costume side of the show.

Over the past twenty plus years 
Teresa has been involved in magic, 
she has witnessed pretty much 
everything there is to see, and in 
particular the attitudes of magicians 
towards assistants. There were 
times on the tour where magicians 
would come back stage and 
completely ignore her, giving her 
no acknowledgement. To this day 
people will congratulate Murray 
and simply leave her out. She and 
Carol Roy discussed, years ago, the 
idea of “when the word ‘ASSISTANT’ 
become a bad word?”  
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she said “I had no life.” In grade 6 she 
started dance and quit gymnastics. 
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started teaching dance and ended up 
with a professional dance company in 
a touring show. During this time she 
performed in a fringe show, which is 
the show where Murray first saw her. 
Prior to this Teresa knew of Murray’s 
tour because she had friends who 
had danced in it. She saw Murray in 
the show, his first year as headliner, 
and looking back admits she only 
remembers the reaction he got from a 
rope trick he did with a child from the 
audience. Years later (1992) Murray 
hired Teresa as one of the dancers. 
At the end of that tour Murray was 
looking for a lead assistant and asked 
Teresa to work for him full time.

The next year Teresa was lead dancer, 
assistant and choreographer of 
the show. They continued to work 
together doing smaller tours and 
shows, however, they both admitted 
they could barely talk to each other, 
they weren’t getting on at all. They 
clashed so much Teresa quit – and – 
Murray fired her. The following year 
Murray hired another dancer for the 
tour … a year later Teresa got an 
emergency call from Murray on a 
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got a job in Japan and Murray was left 
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story that Murray had to eat ‘major 
crow’ to get her to assist him again. 
She ended up doing the next tour 
as lead dancer and choreographer 
and it was following that tour, after 
observing how Jack and Dove 
Goldfinger were together on and off 
stage that the chemistry between 
them clicked and they became a 
couple. (They both admit it was over a 
few Tequilas.)

In the early days Murray chose the 
costumes, and to this day Teresa 
cringes at the outfits he made her 
wear. She remembers doing an 
outdoor gig and there was a dance 
team there. She was wearing the 
costume Murray had chosen and 
was extremely embarrassed when 
she saw what other ‘cool’ dancers 
were wearing. She slowly took over 
the costume side of the show.

Over the past twenty plus years 
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PAUL ROMHANY

Murray and Teresa have been recognized and honored 
by their peers with numerous awards and accolades; 
including The Bruce Curnott Trophy for Presentational 
Excellence and the Silver Medal at the Pacific Rim Magic 
Challenge. In 2006 they were named Canada’s Magicians 
of the Year by The Canadian Association of Magicians. Te-
resa has been named Assistant of the Year by the Society 
of American magicians #95 three times, and they were 
honored by the President of the International Society of 
Brotherhood of Magicians who presented them with a 
Presidential Citation. 

Whenever I am asked who my favorite illusionists are I al-
ways say Murray and Teresa. For me they are the consum-
mate professionals – always bringing their A-game and 
presenting a level of magic of the highest level. Recently 
I found myself performing my own small illusion show, 
every time I was faced with a challenge I found myself 
asking, “What would Murray and Teresa do?” 

If you get the chance to see this amazing couple in action 
or attend a lecture by Murray I highly recommend you do 
so. You will learn more from watching them live than any 
performer you see on television. They are indeed a Cana-
dian treasure in our business and have made me “Believe 
the Unbelievable.”

FINAL WORDS
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Murray and Teresa are not only great magicians, they are all rounders 
and very talented to work with as producers, directors, choreographers, 
organizers and they do all of this without missing of the most important 
attribute…………. they take care of all the people who are involved."
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FIVE MAGIC RESOLUTIONS

I would like to extend my very best wishes to all of our Vanish readers for a truly wonderful 2018. May all your 
magical wishes come true and your datebook be filled to overflowing with great bookings. As has been my habit for 
the last decade, I am going to take the opportunity to share my list of personal Magical New Year’s Resolutions. Some 
are very personal and others more generalized, but I am sharing them in the hope that they may be of interest and 
perhaps even a little thought provoking to some of my readers. 

 NICK LEWIN

NEW YEAR
RESOLUTIONS

Support OurRemaining Brick and Mortar Stores

The only things that seem to be vanishing faster today than a non-partisan spirit in politics are the brick and 

mortar stores that were once the foundation stones of the magic world. When I was growing up, the advice 

and mentoring that we received as part and parcel of the hometown magic stores existing in nearly every city, 

was a glorious thing. Sure magic catalogues were fun to stir one’s imagination; in fact, they were essential if 

you lived at too great a distance from a major metropolitan community.  Times have changed though, and the 

old fashioned magic store is now becoming a more endangered species than some poor African critter with a 

highly valued horn or tusk.  Like the song says, “Don't it always seem to go, that you don't know what you've 

got ‘til its gone,”

The owner of those local magic stores was able to advise us on our purchases, monitor our progress, and 

help direct our development, and that just doesn’t happen on a website. I recently visited with Denny Haney 

in his wonderful magic store in Baltimore. I spent a few hours in the store and thoroughly enjoyed watching 

him dispense advice and magic with the precision of a magical MD.  Unlike the current trend of focusing on the 

latest trend effects, with the sharpest video trailers, I re-witnessed how things used to be, and I realized how 

much our younger magicians are missing out in this new digital age. It is very easy to click on a website and 

send a PayPal payment for a prop to a digital business.  However, an awful lot is missing without the personal 

touch. Next year I am going to make the effort to really visit and support our remaining old school magic 

dealers. These vendors/mentors deserve our participation and financial support; there is a specific role that 

they fulfill that has NOT been replaced by YouTube, and it never, ever will be.

1
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Reacting to a Show Like a Real Person
My next resolution causes me quite a lot of pain that I even have to make it--again! There are vey few things more 

uncomfortable than watching the average magic audience responding to a magic show. We magicians tend to sit 

with a fairly combative look on our faces and are then more sparing with our applause than it is possible to believe. 

An impartial observer might be tempted to believe that we are hating every minute of the performance until after 

the show when everyone discusses how much he or she loved it! This general negativity is a curiously contagious 

approach to the business of being a magician spectator. I have certainly found myself staring glumly at a magician 

and primarily rewarding him with an occasional muttered “Nice.” However, this is better than making a spoken 

comment about a secret move during an effect, and I have seen that happen a time or two!I know we are all primarily trying to concentrate on what is being done by the performer, however, there is a very 

definite give and take between a performer and an audience member, and it is important that we enter fully into 

our part of the allotted interaction.  Sometimes I am tempted to think that there is actually a fairly meditated 

ungenerous decision involved in not fully responding to the efforts of our colleagues and peers. It is almost as if 

responding warmly to others might in some way belittle our own talents. It takes a bunch of nerve and courage 

to perform for one’s contemporaries, and I for one want to try and fully express my utmost enthusiasm for their 

efforts, rather than sitting in some form of stolid judgment.

2

Adapt to the Brave New World

It doesn’t take a rocket scientist to realize that the mood of the times has changed dramatically when it 
comes to the contemporary sensibilities of audiences.  Much as we veteran performers like to bitch about 
the trend of politically correct attitudes that are currently so prevalent: this is what is happening at this 
moment in time. Nothing about this looks like it is going to change very much in the foreseeable future so 
you had better get used to it, or realize you are becoming a dinosaur. 

I have had to bite the bullet and discard several of my favorite routines and jokes in order to remain 
relevant in today’s market. It is no good railing against the new trends and it is much more beneficial to 
wake up and smell the PC coffee. The younger generations just have different sensibilities and ideas, and 
we have to realize that their viewpoint is more valid and important than ours. We are the ones who are 
out of touch with contemporary standards regarding such integral areas as sexism, racism, and other hot 
topics. In the words of my old friend Jack Goldfinger, “It is easier to wear slippers than carpet the world.” 

The vital guideline to follow is that if you have any doubts about your material then cut it out. What 
was okay five years ago may not work today, and saying; “Well, it still gets a laugh,” just doesn’t cut it 
anymore. Take the time to edit and rewrite material that is outmoded. Even if the new version doesn’t 
get you as big a laugh initially, it will do when the line is adapted, developed, and broken in.  Magic has a 
pretty well deserved reputation for generally being corny, dated, and sexist--don’t add to it!

I for one recognize that The Times They Are A Changin’ and want to put in that little extra time to make 
myself culturally relevant and acceptable. I have noticed a great many magicians huff and puff and take a 
righteous stance as though they are filling some vital role by fighting the growth of “political correctness” 
when in fact they are actually just being lazy and remaining mired in the past. I refuse to have that happen 
to me.  

3
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Copyright is an Aspect of Conscious, not just a Symbol on a Piece of Paper. One of the most fascinating elements of being a magician is how much great material is published 

to assist you in developing your craft. Entire routines and comedy monologues are available 

to help you develop your show. However, this doesn’t mean that you can cherry pick jokes and 

routines from performers at will.  Because the material is out there does NOT mean it is fair game 

for performers to steal.  There are some definite guidelines that not only beginners, but also 

seasoned pros, like myself, need to remind themselves about on an ongoing basis.  If you buy a routine for cash that includes a book, DVD, script, performance footage etc. then, 

unless otherwise stated, you have every expectation of being able to use that material in your 

show. The seller is making money by selling that information and it is a fair exchange. Of course, 

if you have not paid for that information, and have just snagged an unauthorized dub of the DVD, 

then you don’t have the right to use it. In neither case do you have the right to repackage this 

information verbatim, or with minimal changes, and then resell it in the magic market. 
All this applies just as strongly and immutably to things comedic. Just because you like a joke 

doesn’t mean you can take it and add it to your show. You could of course ask the performer 

involved if you can appropriate the bit for your own use. You might be surprised at how often he or 

she would be delighted by your courtesy and grant you the right to use the joke with their blessing. 

You might even find they help you develop and adapt the piece so that it works better for you, all of 

this merely because you had the good manners to ask.Part of my New Year’s resolution has been removing a great many pieces of performance footage 

from YouTube that really served no useful purpose in being there! There is a strangely prevalent 

notion that if something is on YouTube it is in public domain and open for individuals to use at 

random. NO, this isn’t so. There are a new breed of magicians who make a living collecting YouTube 

clicks, however, this is not the case with non-YouTube vendors. Respect other performer’s rights 

and you will improve the industry.  You wouldn’t go to a magic convention and steal props from the 

dealers table, so don’t do it with something less tangible like a comedy concept or a joke.

5

Digging Back into a Good Book
I have another definite goal for 2018, and that is to re-focus on some of the amazing books that are sitting 
gathering dust on bookshelves in my magic room, and in the Magic Castle library. I have spent numerous 
hours reading, studying, and learning from these tomes over the years. However, recently I seem to have 
largely followed the current trend of learning my magic from DVDs--or to be more exact downloads. The 
process of reading and watching engenders a very different style of learning, and in my opinion, you end 
up with a quite different effect/move in your repertoire. A video can teach you exactly how someone else 
performs an effect, but the temptation is to follow the instructor’s visual example very literally. With a book, 
there seems to be a little more room for inserting your own individuality into the process of learning.  While 
hard to fully explain in words, I believe there is a huge difference in the process of learning from reading and 
watching, I think it largely has to do with seeing something in your “Mind’s Eye” as apposed to observing it 
from the fixed camera viewpoint.

Like most other magicians, I am now more than somewhat addicted to the ease of acquiring the latest $10 
download. The trouble is that I just seem to watch these various downloads a couple of times, learn how the 
trick is done, then file them away in a folder on my computer before totally forgetting them. I remember the 
excitement in years gone by of purchasing the latest Paul Harris or Harry Lorayne book and working through 
it chapter by chapter and trick by trick. There was an accumulative learning process involved when Lorayne 
taught you a nifty new move and then took the time to teach you to really put it into application. To be sure, 
the recent video onslaught has added many wonderful things to our learning curve as magicians, but I want to 
go back for a year to the non-digital school of learning.

4
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STANDARD
• SIGNATURE DESIGN
• HIGH-GRADE PLASTIC
• DIE-CUT “SCREAM” HOLES
• BEVEL CUT EDGES
• SPECIAL MEASURING SYSTEM

ADVANCED
• ALL NEW ART WORK
• MORE DURABLE PLASTIC STOCK
• RE-DESIGNED CUT OUTS = LOUDER WHISTLE
• MAXIMUM SPEED. MAXIMUM PRECISION. MAXIMUM IMPACT.
• CUTTING-EDGE OF CARD THROWING

AVAILABLE AT:

A ‘REAL’ MAGIC 
SHOP IN THE UK 

Merlins of Wakefield were established in the 
UK in 1995 by two  local professional 
magicians Phil Peters and Mark Lee. 
Between them, they have over 50 years of  
experience, and have over 3000 magic items 
in stock + access to over 12000 more.                                                                                        
                      CALL IN AND SEE THE MAGIC FOR YOURSELF 
 

We are proud to be manufactures and distributors of some great magic including : 

 
 
          

ORIENTAL        $20 CARD           FLUKE              JOKERS 
   ESCAPE              CON                                            DIARY      
 
 
 
 
  NO CAMERA           STOP RIGHT        ODD ONE OUT 
     TRICKS                      THERE    

MERLINS OF WAKEFIELD (UK) 
15 The Springs, Wakefield, West Yorkshire, WF11QE 

Tel: 01924 339933 
email: merlins@btconnect.com 

www.merlinswakefield.com 
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These are a few of the varied and 
arcane worlds that Allan Zola Kronzek 
has inhabited and written about in 

bestselling books for the public and budding, 
young magicians. Now he’s releasing a book 
of his magic aimed at the rest of us. It’s titled 
Artful Deceptions and contains eight close-up 
mysteries with cards and a clever script for 
the $100 bill switch. You’ll find a sample from 
the book in this issue of Vanish.  But before 
you go there let’s delve into what transpired 
over the years to bring Allan, now a youthful, 
enthusiastic 76-year-old, to this time and 
place. 

You may recognize his name as the author 
of The Secrets of Alkazar, a 1980 book for 
aspiring novice magicians. The main character 
is an archetypal, mythical wizard named 
Alkazar. Allan’s goal was to write a book for 
young magicians that contained excellent 
magic tricks but also talked about theory and 
presentation. It contains chapters dealing 
with misdirection, handling, presentation, 
patter, naturalness, and routining. Michael 
Weber wrote, “This is what a magic book for 
kids should be. Each chapter takes a classic 
effect and explains that effect in the context 
of some aspect of magic or performance 
theory.”

ALLAN
KRONZEK
RAJ MADHOK

This is what a magic book for kids should be. " - Michael Weber
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The original hardback was well reviewed and sold out, 
largely due to interest from schools and libraries. It’s still 
a bestselling book in the Dover catalog (re-titled A Book 
for Young Magicians – The Secrets of Alkazar.) Allan was 
influenced by books from his youth such as Walter Gibson’s 
Houdini on Magic, Henry Hay’s Learn Magic and Hugard 
and Braue’s The Royal Road to Card Magic. Books that he 
found rich with sage advice, humor, encouragement, and 
intelligence.

Allan’s skill as an author can be traced back to his education 
and interests. Initially a theater major at Bard College he 
studied directing but within two years he switched to 
literature and focused on creative writing. He landed a job 
in Hollywood writing a screenplay that was never produced 
and then moved on to New York City. There he began 
studying jazz improvisation while supporting himself as a 
freelance author. His interest in jazz music led to hosting 
a weekly radio show and writing articles and reviews in 
Downbeat, FM Guide, and Stereo Review.  He cranked out 
jacket copy for mystery, science fiction and “kook” paperback 
books and fabricated stories for “tabloid trash” newspapers. 
“Talk about trickery and deception, we would just make this 
stuff up out of the blue.  You’d start with a headline like “He 
killed his wife with a bowling ball—then went out and rolled 
a perfect game.”  This would be accompanied by a photo 
we lifted from a Russian magazine of some anonymous guy.  

Another favorite story—this one got quoted in the Saturday 
Review of all places—was about a rivalry among African 
villages about who had the most ancient elder.  We track him 
down, he’s 122-years-old, and has 1,263 great-great-great 
grandkids, “And do you think they ever visit me?”  This is where 
he learned the most about writing and the importance of 
telling a story, however improbable, clearly, directly, simply, 
and in an amusing way. 

After moving to the old whaling village of Sag Harbor, Long 
Island, he continued to freelance, while studying piano. It 
was around this time a literary agent friend discovered Allan’s 
interest in magic and commissioned him to write a series of 
magic articles for Cricket, a children’s magazine. Thus, was 
born the character of Alkazar, his fictional mentor. “Alkazar 
materialized out of the blue,” Allan recalled. “He had a very 
clear philosophy of magic and how it should be taught, and it 
became my job to shape and organize his thoughts.” Strangely 

There he began studying 

jazz improvisation while 

supporting himself as a 
freelance author.”
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bestselling books for the public and budding, 
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Artful Deceptions and contains eight close-up 
mysteries with cards and a clever script for 
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Weber wrote, “This is what a magic book for 
kids should be. Each chapter takes a classic 
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ALLAN
KRONZEK
RAJ MADHOK

This is what a magic book for kids should be. " - Michael Weber
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The original hardback was well reviewed and sold out, 
largely due to interest from schools and libraries. It’s still 
a bestselling book in the Dover catalog (re-titled A Book 
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Review of all places—was about a rivalry among African 
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down, he’s 122-years-old, and has 1,263 great-great-great 
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born the character of Alkazar, his fictional mentor. “Alkazar 
materialized out of the blue,” Allan recalled. “He had a very 
clear philosophy of magic and how it should be taught, and it 
became my job to shape and organize his thoughts.” Strangely 
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"... a successful book 
launch, editions in 
14 languages, and 
elevated him to the 
status of New York 
Times best-selling 
author.” 

enough, after meeting and studying with Slydini a few years later it became 
apparent to Allan that the master magician was a real life Alkazar – sly, 
critical, demanding, and insisting on perfection. “The best part of studying 
with Slydini was being in the same room with him for an hour or two, and 
have him fool me relentlessly,” Alan said. “The Alkazar thing was real. I had 
the rare experience of learning from a  master.” Slydini’s influence continues 
to permeate Allan’s magic with the soft-spoken maestro’s legendary insights 
into perception, awareness, and the use of tension and relaxation to control 
the attention of an audience. 

In 2001 his book The Sorcerer’s Companion: A Guide to the Magical World of 
Harry Potter was released just as the fourth book and the first Harry Potter 
movie was opening. The fortuitous timing of the Potter craze parlayed it into 
a successful book launch, editions in 14 languages, and elevated him to the 
status of “New York Times best-selling author.” Two updated editions followed 
as more Potter movies were released. The book explores the roots of Harry’s 
magical universe in legend, literature, and real-life events. Allan co-wrote the 
book with his daughter, Elizabeth, an antiquarian book dealer who holds a 
master’s degree in Renaissance history from Princeton University. Allan says, 
“It was the perfect fit.  I wrote the magic entries—like curses, spells, magic 
wands—and she researched and wrote about the folklore.  Then we would 
swap and rewrite.  I can’t tell you how satisfying  to collaborate.  We did it 
three times, as updated editions came out.”  His wife, Ruby Jackson, did all of 
the original illustrations. 

In 2008 he released 52 Ways to Cheat at Poker 
– How to Spot Them, Foil Them, and Protect 
Yourself Against Them. “Poker was huge at the 
time, owing to it’s becoming a spectator sport 
on television.  Knowing something about 
cheating—from Erdnase and Vernon and my 
one-time teacher Frank Garcia—I figured there 
had to be a book there.   But rather than recycle 
the usual explanations, I added a lot of historical 
material, tracking the moves and scams back 
to the 16th century.  The earliest description 
of  punchwork, for example, goes back to 1552.  
And descriptions of collusion are even earlier.  I 
added these things as sidebars, and the book 
took shape.”   

While working on the book, Allan consulted 
with Steve Forte and George Joseph for helpful 
suggestions and had the benefit of Jason 
England as a technical adviser. On-line research, 
DVDs and previous studies of card cheating 
filled out his resources to create a snappy, 
information-packed 192-page paperback 
geared toward poker players. But magicians also 
found the history of gambling, playing cards, 
hidden techniques, and its specialized jargon 
relevant and applicable to their world. Within its 
52 chapters are an arsenal of techniques from 
standard false shuffle and dealing techniques to 
lesser known knowledge about hops, coolers, 
glims, and shade. In his Genii review, Jamy 
Ian Swiss stated, “A remarkably fresh turn on 
an old subject. Without doubt, the first book I 
would buy a friend who asks, ‘I’m in a weekly 
poker game. Do you think anyone would try 
to cheat me?’” Howard Schwartz, at that time 
owner of  the Gamblers Book Shop in Las Vegas,  
commented that for the price and the depth 
of the material offered, it could be one of the 
best books of the century on the subject. “For 
me,” Allan said, “the real subject of the book is 
the cleverness of the trickster imagination. The 
methods are ingenious.” 

Allan’s next book – forthcoming from the 
Conjuring Arts Research Center – was The Book 
of Powers. It was commissioned by Bill Kalush 

Performing at a Film Festival.

44 VANISH Magazine      www.VanishMagazine.com

to be a teaching manual for the Hocus 
Pocus Project, the non-profit New York 
City outreach program of the Center. The 
program sends magicians to children’s 
hospitals, veteran’s hospitals, community 
centers, and centers for youth at risk. It 
is designed to teach magic to help build 
personal confidence and self- esteem. 
The challenge for Allan was to take 
relatively easy classic effects and find fresh 
ways to present them.  He contributed 
effects, routines, and original scripts and 
organized it by the “powers” each trick 
demonstrates. It features routines from 
guest contributors, among them Juan 
Tamariz, Paul Gertner, Michael Weber, 
Jon Racherbaumer, Ian Rowland, Garrett 
Thomas, Harry Lorayne, Max Maven and 
others.  The Conjuring Arts Research Center 
plans to release it as an e-book, followed 
by a print version. 

Bill Kalush commented, “Many years ago 
Ron Bauer from Detroit and Paul Chosse 
asked me if I’d ever heard of a book called 
The Secrets of Alkazar and I hadn’t. They 
both said you’ve got to look at this book. 
And they were right! It’s a great book and 
I’ve recommended it many, many times 
since then. When we began our outreach 
program I wanted somebody who could 
write in a way for children but not be 
condescending and would also work for 
adults, so I contacted Allan. He’s really a 
talented guy who not a lot of people know 
about.” 

Like many of his generation the jumpstart 

for Allan’s magical interest was a Gilbert 
Mysto magic set given to him at age nine 
or ten. He was drawn to the cleverness of 
the secrets as well as the fantasy of power. 
His dad drove him frequently to Regow’s 
House of Enchantment (in his home town 
of Pittsburgh) run by Jim Swoger. In his 
teens he became The Amazing Keznork 
(reversing the letters of his last name ala 
Swoger) and performed at kids’ parties 
while devouring magic books from the 
public library and used book stores. 
College was a brief hiatus from magic but 
he learned a hypnosis act and performed 
at a coffeehouse for a year. 

These days, Allan regularly performs at 
schools and libraries, presenting programs 
about the history of magic as a performing 
art (The Art of Fooling), magic and science 
(The Magician’s Art and Scientific Inquiry) 
and the origins of magic lore (Exploring the 
Magical World of Harry Potter). For years he 
performed close-up magic at a hip, local 
nightspot where he developed several of 
the routines in Artful Deceptions. A few of 
these routines saw print in an earlier set 
of notes (Destiny, Chance, and Free Will & 
Other Presentations) that Jamy Ian Swiss 
favorably reviewed by stating it is “the 
kind of work that truly contributes to the 
improvement of our art.”

Allan has been a regular at the FFFF close-
up convention where I first met him many 
years ago. His style is personable, engaging 
and filled with intriguing, thoughtful 

presentations. He reminds me of the 
affable uncle who always has something 
intriguing to share and does it with a 
twinkle in his eye and a conspiratorial 
tone in his voice. His passion is “doing 
impossible stuff for real people in social 
situations.” But he is just as energized 
by teaching, writing, and research. All of 
which he continues to pursue including 
the occasional strolling gig. 

And what does the future hold? Allan 
says, “I’m currently finishing a book called 
Amazing Grandpa, about how to connect 
with your grandkids through magic and 
adjacent amusements.   It will be out next 
year, with a book tour to follow. Once 
that’s done, my wife and I plan to do more 
traveling.” 

And now it’s your turn to travel. This is 
your chance to journey into Allan’s world 
of Artful Deception with all its whimsical, 
mysterious, and fooling ways. 
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DVDs and previous studies of card cheating 
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poker game. Do you think anyone would try 
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commented that for the price and the depth 
of the material offered, it could be one of the 
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program I wanted somebody who could 
write in a way for children but not be 
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adults, so I contacted Allan. He’s really a 
talented guy who not a lot of people know 
about.” 

Like many of his generation the jumpstart 

for Allan’s magical interest was a Gilbert 
Mysto magic set given to him at age nine 
or ten. He was drawn to the cleverness of 
the secrets as well as the fantasy of power. 
His dad drove him frequently to Regow’s 
House of Enchantment (in his home town 
of Pittsburgh) run by Jim Swoger. In his 
teens he became The Amazing Keznork 
(reversing the letters of his last name ala 
Swoger) and performed at kids’ parties 
while devouring magic books from the 
public library and used book stores. 
College was a brief hiatus from magic but 
he learned a hypnosis act and performed 
at a coffeehouse for a year. 

These days, Allan regularly performs at 
schools and libraries, presenting programs 
about the history of magic as a performing 
art (The Art of Fooling), magic and science 
(The Magician’s Art and Scientific Inquiry) 
and the origins of magic lore (Exploring the 
Magical World of Harry Potter). For years he 
performed close-up magic at a hip, local 
nightspot where he developed several of 
the routines in Artful Deceptions. A few of 
these routines saw print in an earlier set 
of notes (Destiny, Chance, and Free Will & 
Other Presentations) that Jamy Ian Swiss 
favorably reviewed by stating it is “the 
kind of work that truly contributes to the 
improvement of our art.”
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up convention where I first met him many 
years ago. His style is personable, engaging 
and filled with intriguing, thoughtful 

presentations. He reminds me of the 
affable uncle who always has something 
intriguing to share and does it with a 
twinkle in his eye and a conspiratorial 
tone in his voice. His passion is “doing 
impossible stuff for real people in social 
situations.” But he is just as energized 
by teaching, writing, and research. All of 
which he continues to pursue including 
the occasional strolling gig. 

And what does the future hold? Allan 
says, “I’m currently finishing a book called 
Amazing Grandpa, about how to connect 
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year, with a book tour to follow. Once 
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THINK OF ONE

ALLAN ZOLA KRONZEK

EFFECT
The spectator thinks of any card. There are 
no restrictions. She divides the deck into 
three sections. The performer first divines 
the physical location of the card, and then 
names it. This is shocking, as the thought-
of card is never touched, noted or removed 
from the deck.   

REQUIREMENTS
A complete deck and card box.

PROCEDURE AND PRESENTATION
The method involves navigating your way 
through branching paths which differ from 
performance to performance. For the sake 
of clarity and completeness I have spelled 
out each of the possibilities and the way 
forward. Keep in mind that in performance, 
the effect appears straightforward and un-
complicated. No setup is required, so you 
can begin by simply asking the participant 
to “Think of one.” 

Have the spectator shuffle the deck to rule 
out any kind of prearrangement. Then take 
it back and continue: “I’m going to shuffle 
the cards so you can see the faces, and I want 
you to look at the cards as they go by. Some 
may stand out, some not. It doesn’t matter. 
Just look at them.”

Overhand shuffle thirteen cards singly 
from right hand to left, ignoring your 
hands and watching the spectator as if this 
has importance [Photo 1]. When you reach 
thirteen, glance down briefly, remember 
that card and shuffle off the remainder of 
the deck as you return your gaze to the 
spectator. Square up and place the deck 
face down in front of the participant. You 
now have a key card thirteenth from the 
top, for example, the Ace of Clubs.1 

“Now, think of one. It can be one that you saw 
as you watched the cards go by, but it doesn’t 
have to be. Any one of the fifty-two cards will 
do. Do you have a card in mind? 
“Now it’s important that you commit to 
that card and not change your mind. Here’s 
how. I’m going to turn my back, and if the 
card you're thinking of is a Three, deal three 
cards onto the table. For an Ace deal one 

card, eleven for a Jack, twelve for a Queen 
and thirteen for a King. Then take only those 
cards, put them inside the card box and close 
it. Let me know when you’re done.”

As you explain this, demonstrate by deal-
ing three cards onto the table in a single 
face-down packet. Then deal one card (to 
represent an Ace). When you’re sure the 
participant understands, replace the demo 
packet back on top of the deck and turn 

your back. Make it clear you are not eaves-
dropping on the counting process. We’ll 
imagine the spectator thinks of the Five of 
Hearts. Therefore, she puts five cards into 
the box. When the task is done, turn back 
and continue.

“Okay, you’re committed. Now I want you 
to cut off about half the cards, but don’t 
complete the cut. I’m going to try to locate 
the card you’re thinking of.”

Watch the cutting procedure and remem-
ber which is the top half of the deck. 

“By the way, did you LOOK at any of the 
cards? No? So you have no idea WHERE your 
card is? It could be in this half of the deck, 
or this half. Or it could be in the box. And 
obviously I don’t know where it is because I 
have no idea what card you’re thinking of. 
Only you know that. Are you ready? Think of 
your card.” 

Shift your gaze back and forth between 
the participant and the cards, as if trying 
to figure something out. Using your hand 
as a divining rod, pass it over the three 
possibilities, seeking a signal from below 
[Photo 2.] Then hover over the card box. 
Look at the spectator, then back at the box. 
You are surprised that the selection seems 
to be in the box, since this is the least likely 
location because it contains the fewest 
number of cards. But suddenly you change 
your mind, point to the top half of the deck 

1

2
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and declare with certainty: “It’s here!”  

Get rid of the bottom half of the deck 
and the card box by pushing them out 
of frame.2 They are no longer important. 
Ribbon-spread the remaining packet face 
up, indices toward the participant [Photo 
3].

Depending on what the spectator says, 
and what chance provides, you will im-
mediately know the selection, or you will 
have to fish.

The spectator says, “Yes,” her card is there.  
Act as if this happens all the time. You said 
it would be there and it is. (If the card is 
not there, no problem. You will name it 
momentarily.) What you do next depends 
on the situation in front of you.

If the spread contains one Five:  It must be 
the selection and you can reveal it in any 
number of astonishing ways. For example, 
gracefully glide your hand back and forth 
above the spread, echoing your earlier 
movements. You might ask the participant 
to “Take control of my hand with your mind. 
Guide me to your card, but only with your 
thoughts.” With appropriate theater, zero in 
on the card.3

If the spread contains two Fives:  I like to 
use a fishing strategy by Paul Fox. Gather 
the spread, fan the cards toward yourself, 
remove one of the Fives and hold it at your 
fingertips, face inward. Ask, “Are you think-
ing of a ______ card?” 

And here you insert the color or suit of the 
card you are not holding. For example, if 
you have a black Five and a red one, re-
move the red one and ask, “Are you thinking 
of a black card [Photo 5]?” If the answer is, 
“No,” act relieved and says something like, 
“Oh, good. For a second I thought I made a 
mistake. What card ARE you thinking of?” 
When the spectator replies, dramatically 
rotate the card face up, revealing that you 
nailed it. 4

Alternatively, if the spectator replies, “Yes,” 
she was thinking of a black card, smile 
brightly and continue by correctly naming 
the suit, saying, “That’s what I thought. And 
it’s a Club.” The spectator will naturally 
assume that the card in your hand is black, 
and a Club. “But this one’s a little too high.” 
Exchange the card for the selection and 
end as you wish. The same procedure ap-
plies when both cards are the same color. 5

If the spread contains three Fives: Gather 
the cards, and fan the packet toward your-
self as you peer into the participant’s mind. 
“I’m getting a ______ card.” Go with the 
odds and name whatever color there are 
two of. If correct, proceed with the Paul Fox 
strategy. If wrong, you know the selection 
and can reveal it as you wish.
 
If the spread contains four Fives:  Gather 
up the packet and fish. “I’m getting a 
______ card.” Guess red, and if correct use 
the Paul Fox ploy. If mistaken, make several 
true statements about the selection, ap-
parently divining this information from 
the participant’s brain. “It’s a number card. 
It’s an odd number. It’s a relatively low card.” 
Now remove one of the black Fives and 
continue with the Paul Fox ploy.

3

4

Notice that in the above scenarios, the 
maximum number of incorrect statements 
you can make is one. And half the time, 
everything you say is dead on. Now on to 
the other set of options.

The spectator says, “No,” her card is not 
there.  Act surprised. “Really? Are you sure? I 
rarely miss.”

Spread the cards to make sure none are 
hiding under others and use the opportu-
nity to gather the necessary information. 
Remember this information, as you will no 
longer have visual access to it. Scoop up 

5

“Have a look. But don’t tell me which one is 
yours. It IS here, right?”

Adjust the spread so that all the cards are 
visible. As you do, spot the key card and, 
counting it as “one,” count the number of 
cards to the top of the deck. Subtract this 
number from thirteen to determine the 
value of the selection. In our example, 
there will be eight cards from the Ace of 
Clubs to the top card, indicating that the 
selection is a Five. If the key card is missing, 
the selection is a King. 

Now for the suit. As the participant scans 
the spread for her card, do the same and 
note how many Fives are present—there 
will be zero, one, two, three or four—and 
their suits. To give yourself time, adjust 
the spread with your fingertips “to make 
sure no cards are hiding under other cards 
[Photo 4].”
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the deck as you return your gaze to the 
spectator. Square up and place the deck 
face down in front of the participant. You 
now have a key card thirteenth from the 
top, for example, the Ace of Clubs.1 

“Now, think of one. It can be one that you saw 
as you watched the cards go by, but it doesn’t 
have to be. Any one of the fifty-two cards will 
do. Do you have a card in mind? 
“Now it’s important that you commit to 
that card and not change your mind. Here’s 
how. I’m going to turn my back, and if the 
card you're thinking of is a Three, deal three 
cards onto the table. For an Ace deal one 

card, eleven for a Jack, twelve for a Queen 
and thirteen for a King. Then take only those 
cards, put them inside the card box and close 
it. Let me know when you’re done.”

As you explain this, demonstrate by deal-
ing three cards onto the table in a single 
face-down packet. Then deal one card (to 
represent an Ace). When you’re sure the 
participant understands, replace the demo 
packet back on top of the deck and turn 

your back. Make it clear you are not eaves-
dropping on the counting process. We’ll 
imagine the spectator thinks of the Five of 
Hearts. Therefore, she puts five cards into 
the box. When the task is done, turn back 
and continue.

“Okay, you’re committed. Now I want you 
to cut off about half the cards, but don’t 
complete the cut. I’m going to try to locate 
the card you’re thinking of.”

Watch the cutting procedure and remem-
ber which is the top half of the deck. 

“By the way, did you LOOK at any of the 
cards? No? So you have no idea WHERE your 
card is? It could be in this half of the deck, 
or this half. Or it could be in the box. And 
obviously I don’t know where it is because I 
have no idea what card you’re thinking of. 
Only you know that. Are you ready? Think of 
your card.” 

Shift your gaze back and forth between 
the participant and the cards, as if trying 
to figure something out. Using your hand 
as a divining rod, pass it over the three 
possibilities, seeking a signal from below 
[Photo 2.] Then hover over the card box. 
Look at the spectator, then back at the box. 
You are surprised that the selection seems 
to be in the box, since this is the least likely 
location because it contains the fewest 
number of cards. But suddenly you change 
your mind, point to the top half of the deck 

1

2
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and declare with certainty: “It’s here!”  

Get rid of the bottom half of the deck 
and the card box by pushing them out 
of frame.2 They are no longer important. 
Ribbon-spread the remaining packet face 
up, indices toward the participant [Photo 
3].

Depending on what the spectator says, 
and what chance provides, you will im-
mediately know the selection, or you will 
have to fish.

The spectator says, “Yes,” her card is there.  
Act as if this happens all the time. You said 
it would be there and it is. (If the card is 
not there, no problem. You will name it 
momentarily.) What you do next depends 
on the situation in front of you.

If the spread contains one Five:  It must be 
the selection and you can reveal it in any 
number of astonishing ways. For example, 
gracefully glide your hand back and forth 
above the spread, echoing your earlier 
movements. You might ask the participant 
to “Take control of my hand with your mind. 
Guide me to your card, but only with your 
thoughts.” With appropriate theater, zero in 
on the card.3

If the spread contains two Fives:  I like to 
use a fishing strategy by Paul Fox. Gather 
the spread, fan the cards toward yourself, 
remove one of the Fives and hold it at your 
fingertips, face inward. Ask, “Are you think-
ing of a ______ card?” 

And here you insert the color or suit of the 
card you are not holding. For example, if 
you have a black Five and a red one, re-
move the red one and ask, “Are you thinking 
of a black card [Photo 5]?” If the answer is, 
“No,” act relieved and says something like, 
“Oh, good. For a second I thought I made a 
mistake. What card ARE you thinking of?” 
When the spectator replies, dramatically 
rotate the card face up, revealing that you 
nailed it. 4

Alternatively, if the spectator replies, “Yes,” 
she was thinking of a black card, smile 
brightly and continue by correctly naming 
the suit, saying, “That’s what I thought. And 
it’s a Club.” The spectator will naturally 
assume that the card in your hand is black, 
and a Club. “But this one’s a little too high.” 
Exchange the card for the selection and 
end as you wish. The same procedure ap-
plies when both cards are the same color. 5

If the spread contains three Fives: Gather 
the cards, and fan the packet toward your-
self as you peer into the participant’s mind. 
“I’m getting a ______ card.” Go with the 
odds and name whatever color there are 
two of. If correct, proceed with the Paul Fox 
strategy. If wrong, you know the selection 
and can reveal it as you wish.
 
If the spread contains four Fives:  Gather 
up the packet and fish. “I’m getting a 
______ card.” Guess red, and if correct use 
the Paul Fox ploy. If mistaken, make several 
true statements about the selection, ap-
parently divining this information from 
the participant’s brain. “It’s a number card. 
It’s an odd number. It’s a relatively low card.” 
Now remove one of the black Fives and 
continue with the Paul Fox ploy.

3

4

Notice that in the above scenarios, the 
maximum number of incorrect statements 
you can make is one. And half the time, 
everything you say is dead on. Now on to 
the other set of options.

The spectator says, “No,” her card is not 
there.  Act surprised. “Really? Are you sure? I 
rarely miss.”

Spread the cards to make sure none are 
hiding under others and use the opportu-
nity to gather the necessary information. 
Remember this information, as you will no 
longer have visual access to it. Scoop up 

5

“Have a look. But don’t tell me which one is 
yours. It IS here, right?”

Adjust the spread so that all the cards are 
visible. As you do, spot the key card and, 
counting it as “one,” count the number of 
cards to the top of the deck. Subtract this 
number from thirteen to determine the 
value of the selection. In our example, 
there will be eight cards from the Ace of 
Clubs to the top card, indicating that the 
selection is a Five. If the key card is missing, 
the selection is a King. 

Now for the suit. As the participant scans 
the spread for her card, do the same and 
note how many Fives are present—there 
will be zero, one, two, three or four—and 
their suits. To give yourself time, adjust 
the spread with your fingertips “to make 
sure no cards are hiding under other cards 
[Photo 4].”

47VANISH MAGAZINE      www.VanishMagazine.com

http://www.VanishMagazine.com
http://www.VanishMagazine.com


the spread and put it off to the side, no longer needed. Your divin-
ing rod technique didn’t work, you inform the participant, so you 
will now switch to direct mind reading. Stare into the participant’s 
eyes, ask her to concentrate on her card and get to work. 
If the spread contained three Fives:  The missing Five is the selec-
tion. “I see a red card, a heart, a number card. The Five of Hearts.” Or 
more directly, “Wow, you’re good at this. The Five of Hearts.”

If the spread contained two Fives:  If both of the Fives are the 
same color, you know the selection is of the opposite color. You 
can either correctly state the color (“I see a black card”) and fish for 
the suit, or, fish for the suit first (“I see a Club…”). If correct, name it. 
If mistaken, continue with a flurry of true statements, ending with 
the name of the selection (“It’s definitely black, a number card, a low 
card…”). If the absent Fives are red/black, guess red, and whatever 
the response, you know the selection. 

If the spread contained one Five:  Go with the odds and guess the 
color not in the spread. If correct, fish for the suit and name the 
selection. If mistaken, you know the selection and can end as you 
wish.

If the spread contained no Fives:  Guess red and, if correct, fish 
for the suit. If mistaken, make a number of true statements about 
the card (number card, odd card, low card, etc.) before guessing 
the suit. This is the worst-case scenario, rarely happens and isn’t 
all that bad. Moreover, you can pretty much negate the wrong 
guesses by using the Karrel Fox revelation, as follows.

The Karrel Fox Revelation
In the above scenarios—when the card is NOT in the spread—it is 
possible to make two incorrect statements before you know the 
selection. When this happens, act disappointed, and switch gears 
entirely.    

“Let’s try something different. I want you to SAY the name of your card 
in your head, over and over. Don’t move your lips. Just keep repeat-
ing it in your head. Really loudly. The blank of blank, the blank of 
blank, the FIVE OF HEARTS!”   Naming the value  without any fishing 
comes out of left field and is very strong. And if the spectator has 
been playing along and silently repeating the name of her card, 
the revelation feels like mind reading.

COMMENTS AND CREDITS
Every performer will have his preferred ways of revealing the 
selection. Acting and attitude are important. The audience should 
see you doing something in the way of process, even if it’s just 
staring into the participant’s eyes, or hearing voices in your head, 
or lighting up when the message gets through. 

This effect is easier to do than this description suggests. When the 
selection IS in the spread you can delay searching for the relevant 
cards until the packet is in your hands. This gives you more time to 
figure things out, should you need it. However, the faster you can 
assess the situation the better, as you want to avoid the appear-
ance of thinking or studying the spread. When the selection is NOT 
in the spread, you need to quickly spot and accurately remember 
which of the correct-value cards is missing (not difficult to do with 
practice), and then to close the spread and put it off to the side. 

John Bannon published a reimagining of “Think of One” (AK-47 
from Destination Zero, 2015) in which he credits British mental-
ist Hector Chadwick with the “commit yourself” gambit.  While it 
seems likely that others have thought of this as well, the wording 
was useful and I immediately added it to my presentation. John 
kept the idea of stowing the cards in the box, but then took off in a 
different direction.

“Think of One” has its methodological roots in Bob Hummer’s 
“The Mindreader’s Dream.” Hummer’s effect used two key cards 
and a contrived dealing procedure, but got the ball rolling. For 
a thorough exploration of this principle and its progeny, see Jon 
Racherbaumer’s eBook, Dreamwork: The Mindreader’s Dream.

1. This method of setting the key card makes psychological sense within 
the context of the routine. Another option is to count thirteen cards to the 
table as you demonstrate how the spectator will deal “seven cards for a 
seven, one for an Ace, five for a five…” Return the dealt cards to the deck, 
glimpsing the face card as you do, and you’re set. 

2. The discerning observer surely understands that if the performer knows 
how many cards are in the box, he will know the value of the selection. 
That’s why, rather than ignoring the box, you first draw attention to it. The 
spectators are intrigued. Is this the moment the performer will discover 
how many cards are inside? But just as the audience thinks they have ar-
rived at the crux of the matter, you abruptly get rid of the box, along with 
half the deck. What seemed central now seems irrelevant. The cards in the 
box clearly have nothing to do with the method. No one ever thinks about 
them again. When performing for a group, have the counting and boxing 
done out of sight, beneath the table or in the participant’s lap. The last 
thing you want is for EVERYONE to know the value of the thought-of card, 
which would clearly diminish the impact of the effect. And finally, be sure 
to push the card box to the side, rather than picking it up, lest someone 
suggest that you can determine the number of cards in the box by weight.  
Another favorite revelation is to count the card’s position from the nearest 
end.  Square up, false shuffle, spread face down and find the card divining-
rod style.  You can also scoop up the cards, remove the selection and place 
it face down on the participant’s palm.  Or reveal the information bit by 
bit.  Often, the strongest revelation—the one that gets the most expressive 
reaction—is to simply blurt it out.  “I’m curious.  Why did you think of the 
Five of Hearts?”

3. Another favorite revelation is to count the card’s position from the 
nearest end.  Square up, false shuffle, spread face down and find the card 
divining-rod style.  You can also scoop up the cards, remove the selection 
and place it face down on the participant’s palm.  Or reveal the informa-
tion bit by bit.  Often, the strongest revelation—the one that gets the most 
expressive reaction—is to simply blurt it out.  “I’m curious.  Why did you 
think of the Five of Hearts?” 

4.   According to psychologists at McGill University and the University of 
British Columbia, when subjects were asked to think of a card, the bias 
was in favor of red cards.  Thus, when using the Paul Fox strategy, it makes 
sense to remove the red card from the fan and ask about the black card.  
The most popular mental selections in the study were the Ace of Spades 
and the King, Queen and Ace of Hearts.  Source:  www.psychologyofmagic.
org 

5. You can, of course, leave the spread on the table and ask one fishing 
question.  Regardless of the answer you know the selection.
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the spread and put it off to the side, no longer needed. Your divin-
ing rod technique didn’t work, you inform the participant, so you 
will now switch to direct mind reading. Stare into the participant’s 
eyes, ask her to concentrate on her card and get to work. 
If the spread contained three Fives:  The missing Five is the selec-
tion. “I see a red card, a heart, a number card. The Five of Hearts.” Or 
more directly, “Wow, you’re good at this. The Five of Hearts.”

If the spread contained two Fives:  If both of the Fives are the 
same color, you know the selection is of the opposite color. You 
can either correctly state the color (“I see a black card”) and fish for 
the suit, or, fish for the suit first (“I see a Club…”). If correct, name it. 
If mistaken, continue with a flurry of true statements, ending with 
the name of the selection (“It’s definitely black, a number card, a low 
card…”). If the absent Fives are red/black, guess red, and whatever 
the response, you know the selection. 

If the spread contained one Five:  Go with the odds and guess the 
color not in the spread. If correct, fish for the suit and name the 
selection. If mistaken, you know the selection and can end as you 
wish.

If the spread contained no Fives:  Guess red and, if correct, fish 
for the suit. If mistaken, make a number of true statements about 
the card (number card, odd card, low card, etc.) before guessing 
the suit. This is the worst-case scenario, rarely happens and isn’t 
all that bad. Moreover, you can pretty much negate the wrong 
guesses by using the Karrel Fox revelation, as follows.

The Karrel Fox Revelation
In the above scenarios—when the card is NOT in the spread—it is 
possible to make two incorrect statements before you know the 
selection. When this happens, act disappointed, and switch gears 
entirely.    

“Let’s try something different. I want you to SAY the name of your card 
in your head, over and over. Don’t move your lips. Just keep repeat-
ing it in your head. Really loudly. The blank of blank, the blank of 
blank, the FIVE OF HEARTS!”   Naming the value  without any fishing 
comes out of left field and is very strong. And if the spectator has 
been playing along and silently repeating the name of her card, 
the revelation feels like mind reading.

COMMENTS AND CREDITS
Every performer will have his preferred ways of revealing the 
selection. Acting and attitude are important. The audience should 
see you doing something in the way of process, even if it’s just 
staring into the participant’s eyes, or hearing voices in your head, 
or lighting up when the message gets through. 

This effect is easier to do than this description suggests. When the 
selection IS in the spread you can delay searching for the relevant 
cards until the packet is in your hands. This gives you more time to 
figure things out, should you need it. However, the faster you can 
assess the situation the better, as you want to avoid the appear-
ance of thinking or studying the spread. When the selection is NOT 
in the spread, you need to quickly spot and accurately remember 
which of the correct-value cards is missing (not difficult to do with 
practice), and then to close the spread and put it off to the side. 

John Bannon published a reimagining of “Think of One” (AK-47 
from Destination Zero, 2015) in which he credits British mental-
ist Hector Chadwick with the “commit yourself” gambit.  While it 
seems likely that others have thought of this as well, the wording 
was useful and I immediately added it to my presentation. John 
kept the idea of stowing the cards in the box, but then took off in a 
different direction.

“Think of One” has its methodological roots in Bob Hummer’s 
“The Mindreader’s Dream.” Hummer’s effect used two key cards 
and a contrived dealing procedure, but got the ball rolling. For 
a thorough exploration of this principle and its progeny, see Jon 
Racherbaumer’s eBook, Dreamwork: The Mindreader’s Dream.

1. This method of setting the key card makes psychological sense within 
the context of the routine. Another option is to count thirteen cards to the 
table as you demonstrate how the spectator will deal “seven cards for a 
seven, one for an Ace, five for a five…” Return the dealt cards to the deck, 
glimpsing the face card as you do, and you’re set. 

2. The discerning observer surely understands that if the performer knows 
how many cards are in the box, he will know the value of the selection. 
That’s why, rather than ignoring the box, you first draw attention to it. The 
spectators are intrigued. Is this the moment the performer will discover 
how many cards are inside? But just as the audience thinks they have ar-
rived at the crux of the matter, you abruptly get rid of the box, along with 
half the deck. What seemed central now seems irrelevant. The cards in the 
box clearly have nothing to do with the method. No one ever thinks about 
them again. When performing for a group, have the counting and boxing 
done out of sight, beneath the table or in the participant’s lap. The last 
thing you want is for EVERYONE to know the value of the thought-of card, 
which would clearly diminish the impact of the effect. And finally, be sure 
to push the card box to the side, rather than picking it up, lest someone 
suggest that you can determine the number of cards in the box by weight.  
Another favorite revelation is to count the card’s position from the nearest 
end.  Square up, false shuffle, spread face down and find the card divining-
rod style.  You can also scoop up the cards, remove the selection and place 
it face down on the participant’s palm.  Or reveal the information bit by 
bit.  Often, the strongest revelation—the one that gets the most expressive 
reaction—is to simply blurt it out.  “I’m curious.  Why did you think of the 
Five of Hearts?”

3. Another favorite revelation is to count the card’s position from the 
nearest end.  Square up, false shuffle, spread face down and find the card 
divining-rod style.  You can also scoop up the cards, remove the selection 
and place it face down on the participant’s palm.  Or reveal the informa-
tion bit by bit.  Often, the strongest revelation—the one that gets the most 
expressive reaction—is to simply blurt it out.  “I’m curious.  Why did you 
think of the Five of Hearts?” 

4.   According to psychologists at McGill University and the University of 
British Columbia, when subjects were asked to think of a card, the bias 
was in favor of red cards.  Thus, when using the Paul Fox strategy, it makes 
sense to remove the red card from the fan and ask about the black card.  
The most popular mental selections in the study were the Ace of Spades 
and the King, Queen and Ace of Hearts.  Source:  www.psychologyofmagic.
org 

5. You can, of course, leave the spread on the table and ask one fishing 
question.  Regardless of the answer you know the selection.
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BY VICTOR BRISBIN

"I’ve known Ben Robinson for 30 years, 
but saw him perform for the first time 
only this year! It was a delight! I think 
what I admire most about Ben is his 
attention to detail. Each routine is 
choreographed, each action has its 
purpose, and the work is done before 
the audience knows it. The results 
move the craft of magic to art. Ben’s 
natural charm draws his audience to 
him, and they love being bewildered! 
His life stories, woven throughout 
the performance, add greatly to the 
experience. In sum: originality in 
method, effect, and presentation gave 
us something unique, more than a 
magic show – a conversation with a 
most interesting fellow enhanced by 
subtle miracles.”
- David Goodsell: Editor Emeritus, 
M-U-M Magazine; Past National 
President and Honorary Member, The 
Society of American Magicians.

In a time when magic “tricks” seem to 
be more prevalent than performers 
who can create true “aha!” moments, 

one real wonder worker has remained 
relatively illusive. Until now. Ben Robinson 
has splashed across the consciousness of 
audiences in his current performances of 
“The WAM Tour” - Wonder, Artfulness, and 
Mindfulness, the three disciplines that 
Robinson successfully uses to transform 
magic into a living, breathing, experience 
that connects him with his audience, and 
it results in some very strong reactions. 
Spontaneous ovations, and comments like, 
“I never knew real magic existed!” have 
followed his show.

Ben Robinson is on a mission to 
demonstrate that Magic is not a cliche 
in the age of technology; he works to 
elevate conjuring to its rightful place in 
entertainment among performing arts. 
He has just completed the first leg of an 
international tour. It began earlier this 
year with a series of scheduled daily 
performances in his home city of New York, 
and then he departed for bookings that 
included Michigan, for the International 
Buster Keaton conference, a World 
Competition for Knife Throwers in Texas, 
and a special event at the Thatcher-Young 

Mansion in Utah. From there Robinson 
appeared in Seattle, Washington, and 
then performed and lectured at the Three 
of Clubs Convention for a record public 
audience in Victoria, BC. He returned to New 
York just in time to fulfill a performance for 
an exclusive private event that had been 
booked years in advance. In addition, he 
wrote and produced a song, “Ode To The 
Outlaw Comic Bill Hicks", which was just 
recorded.

Encountering Ben Robinson for the first 
time outside the New York Public Library, 
one sees a limber looking man in a bespoke 
vest and a custom hat reminiscent of the 
TV series, The Wild, Wild West. After a nod of 
acknowledgment, he begins creating magic, 
moving through a series of manipulations, 
as if he cared little whether anyone watched, 
but engaging those who do with his eyes 
and motion. A gentleman’s scarf ties and 
unties itself in a bewildering fashion that has 
people stop in their tracks. A ring appears on 
his finger, vanishes, travels to his other hand 
while he is surrounded, finally climaxing 
with the appearance of a ring on every digit 
of his hands! Double takes and whispers 
surround this happening, and then finally 
he speaks! He is reading out loud, exercising 
the citizens’ right to free speech. It’s an essay 
by Robinson on the late comedian Bill Hicks.

BEN ROBINSON
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This is not busking, it is live street performance, and 
it has a message! And people are responding to it.

The message reveals itself as Ben Robinson hits his 
first stop on the WAM Tour: Baltimore. Stepping on 
stage before a mixed audience, Robinson begins 
with lively music and manipulations, but there is 
immediately something markedly different from 
other magic acts. He looks and smiles, genuinely 
greeting and acknowledging his audience members.

It’s as if he is before a group of close friends. He 
is there to connect with them; the finger rings, a 
handkerchief, some cards seem to perform their 
miracles while he is engaging the audience. A young 
teenager approaches Robinson after the show to 
spend his pocket money on one of Robinson’s books, 
an excerpt from “The Door is a Jar—Bill Hicks”.

In addition to his busy performance schedule, 
Ben Robinson is perhaps best known as a scholar 
and author of books and articles that cover 
show business history and mysteries, silent film 
comedians, and he has explored the role of conjuring 
in espionage in a volume on CIA Magician John 
Mulholland. His book, “Twelve Have Died”, the fateful 
recounting of those who were killed performing the 
infamous bullet-catching illusion, is out of print and 
much sought by collectors.

The WAM trilogy

Working on the recording

Ben with Marc DeSouza in pre-publication performance in Philly
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choreographed, each action has its 
purpose, and the work is done before 
the audience knows it. The results 
move the craft of magic to art. Ben’s 
natural charm draws his audience to 
him, and they love being bewildered! 
His life stories, woven throughout 
the performance, add greatly to the 
experience. In sum: originality in 
method, effect, and presentation gave 
us something unique, more than a 
magic show – a conversation with a 
most interesting fellow enhanced by 
subtle miracles.”
- David Goodsell: Editor Emeritus, 
M-U-M Magazine; Past National 
President and Honorary Member, The 
Society of American Magicians.

In a time when magic “tricks” seem to 
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who can create true “aha!” moments, 
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that connects him with his audience, and 
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Spontaneous ovations, and comments like, 
“I never knew real magic existed!” have 
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elevate conjuring to its rightful place in 
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and then he departed for bookings that 
included Michigan, for the International 
Buster Keaton conference, a World 
Competition for Knife Throwers in Texas, 
and a special event at the Thatcher-Young 

Mansion in Utah. From there Robinson 
appeared in Seattle, Washington, and 
then performed and lectured at the Three 
of Clubs Convention for a record public 
audience in Victoria, BC. He returned to New 
York just in time to fulfill a performance for 
an exclusive private event that had been 
booked years in advance. In addition, he 
wrote and produced a song, “Ode To The 
Outlaw Comic Bill Hicks", which was just 
recorded.

Encountering Ben Robinson for the first 
time outside the New York Public Library, 
one sees a limber looking man in a bespoke 
vest and a custom hat reminiscent of the 
TV series, The Wild, Wild West. After a nod of 
acknowledgment, he begins creating magic, 
moving through a series of manipulations, 
as if he cared little whether anyone watched, 
but engaging those who do with his eyes 
and motion. A gentleman’s scarf ties and 
unties itself in a bewildering fashion that has 
people stop in their tracks. A ring appears on 
his finger, vanishes, travels to his other hand 
while he is surrounded, finally climaxing 
with the appearance of a ring on every digit 
of his hands! Double takes and whispers 
surround this happening, and then finally 
he speaks! He is reading out loud, exercising 
the citizens’ right to free speech. It’s an essay 
by Robinson on the late comedian Bill Hicks.

BEN ROBINSON
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This is not busking, it is live street performance, and 
it has a message! And people are responding to it.

The message reveals itself as Ben Robinson hits his 
first stop on the WAM Tour: Baltimore. Stepping on 
stage before a mixed audience, Robinson begins 
with lively music and manipulations, but there is 
immediately something markedly different from 
other magic acts. He looks and smiles, genuinely 
greeting and acknowledging his audience members.

It’s as if he is before a group of close friends. He 
is there to connect with them; the finger rings, a 
handkerchief, some cards seem to perform their 
miracles while he is engaging the audience. A young 
teenager approaches Robinson after the show to 
spend his pocket money on one of Robinson’s books, 
an excerpt from “The Door is a Jar—Bill Hicks”.

In addition to his busy performance schedule, 
Ben Robinson is perhaps best known as a scholar 
and author of books and articles that cover 
show business history and mysteries, silent film 
comedians, and he has explored the role of conjuring 
in espionage in a volume on CIA Magician John 
Mulholland. His book, “Twelve Have Died”, the fateful 
recounting of those who were killed performing the 
infamous bullet-catching illusion, is out of print and 
much sought by collectors.

The WAM trilogy

Working on the recording

Ben with Marc DeSouza in pre-publication performance in Philly

53VANISH MAGAZINE      www.VanishMagazine.com

http://www.VanishMagazine.com
http://www.VanishMagazine.com


there is 
immediately 

something 
markedly 

diferent from 
other magic 

acts. He looks 
and smiles, 

genuinely 
greeting and 

acknowledging 
his audience 

members."

In his book “Artful Mindfulness (Art & 
Artists’ Secrets)”, Robinson reminds 
his readers that in our current society, 
which seeks to overwhelm the mind and 
senses with information and technology, 
it is important to remain awake, and 
to be directed by the inner voice that 
each of us possess. He explores this 
mindfulness through examples from his 
own experiences as an actor, performer, 
explorer, and a myriad of firsthand stories 
from stars of the screen and stage.

The third book in Ben Robinson’s trilogy, 
“Mindful Artfulness” (2017) ties the themes 
of the first two volumes together through 
a first-person account of modern pop 
culture. His fascination with Bill Hicks, 
Buster Keaton, and The Marx Brothers 
makes sense, as the desperate need to 
be able to speak the truth, through art, 
is critical. It takes the skill of a magician 
to recognize deception and the many 
techniques that governments and media 
outlets bring to bear indirecting and 
misdirecting attention.

At one point in his current tour, Ben 
Robinson arrived in Austin, Texas, to 
perform for the International Knife 
Throwers Hall of fame, which hosted a 
world competition. What does knife and 
ax throwing have to do with magic? As 
it turns out, quite a bit! Ben Robinson 

stunned experts and onlookers when he took 
out a folding buck knife - one he uses for target 
practice at home in New York – and stuck it 
in a four centimeter target from five meters 
away. Again, he connected on an intimate 
level with his audience. Not only did the Knife 
Throwers accept him into “The Brotherhood 
of The Knife”, they enthusiastically applauded 
his evening performance. Clearly Robinson 
has an act and personality that appeals to a 
wide variety of audiences. And that is the point 
he makes: when a performer, speaker, actor, 
comic,magician, or speaker is alert, they can 
gain rapport to create real moments of wonder, 
and change the experience of their audience 
permanently.

After forty years of Magic, entertainment, 
scholarship, and world exploring, what 
resonates from Ben Robinson is the lesson’s 
he also draws from Bill Hicks: Independence, 
Good Entertainment. As he writes in The Door 
Is a Jar, “Bill’s message is simple: never let go 
of freedom of speech, mind, thought, spirit 
and action. Let the artfulness of your own 
life be your defiant statement to resist those 
who make laws based on evil divisiveness. 
Do not follow the television mind, eye and 
dictum; the products pushing commercial TV 
are a distraction from truer satisfactions.” Ben 
Robinson’s WAM Tour continues in December 
with a series of performances in California.
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ADDENDUM to tour

Ben Robinson wrapped up his whirlwind Autumn 2017 WAM Tour (Wonder Artfulness Mindfulness) in Southern California with 
seven appearances in December, bringing the total number of cities in the tour to seventeen. Arriving in the midst of raging fires 
across the region, he appeared in Encinitas at an International Peace Center, and the audience clamored for an encore. The next 
night found Robinson being accompanied on stage by renowned pianist Bill Marx, to a supper club filled with entertainment 
luminaries. He followed this with private performances in Brea, Coto De Caza in Orange County, and in Los Angeles, where he also 
stayed as a guest in the penthouse suite of a client in Hancock Park.

Robinson’s final performance was held at a classified location for a government contractor in the defense industry. He was di-
rected to the location of the event at the last minute for security reasons. Before returning to New York, Robinson celebrated at a 
reunion dinner with old friends and colleagues Johnny Ace Palmer and Tom Frank.

PHOTOS ABOVE taken on tour

with the Keaton family

Performing in Victoria, BC

Performing with Bill Marx on piano

With Jonny Ace Palmer & Tom Frank

With Richard Hatch
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PRODUCT HIGHLIGHT

SECRETS
ANTHONY OWEN

IT IS NO SECRET THAT I AM A HUGE FAN OF ANTHONY OWEN. HE 
HAS NOT ONLY CREATED SOME OF THE MOST POPULAR TELEVISION 
MAGIC SHOWS IN THE PAST FEW DECADES BUT ALSO CREATED 
MANY HIGHLY ORIGINAL EFFECTS - SOME OF WHICH I CURRENTLY 
USE IN MY PROFESSIONAL ACT.

ONE SUCH ROUTINE IS HIS NATURAL LOTTERY - WHERE YOU SHOW 
A LOTTERY TICKET THAT HAS THE VERY NUMBERS ON IT CALLED OUT 
BY THE AUDIENCE. THIS HAS BEEN MY OPENING FOR YEARS AND IS 
ONLY ONE OF SO MANY WONDERFUL EFFECTS YOU WILL FIND IN 
THIS BOOK.

IT REALLY IS A SMORGASBORD OF MAGIC RANGING FROM STAND-
UP, CARDS, COINS, MENTALISM TO EFFECTS BASED ON TELEVISION 
THEMES.  WHAT MAKES THIS SO SPECIAL IS THAT THE EFFECTS ARE 
OFTEN IN COLLABORATION WITH SOME OF THE BEST MINDS IN OUR 
BUSINESS - AND THE FINAL EFFECT IS NOT ONLY SUPER STRONG BUT 
PRACTICAL FOR THE PERFORMER. 

IF YOU ARE AFTER MAGIC YOU CAN DEFINITELY ADD TO YOUR ACT 
THIS IS THE ONE.

Magician, mentalist, producer - Anthony 
Owen is a creative force to be reckoned 
with. Whether in television, mentalism, 
or the repertoires of his fellow magicians, 
his influence can be felt far and wide. 
Now he brings together a collection of 
his favorite "Secrets" from a lifetime of 
magic just for you. 

This superlative compilation consists not 
only of mentalism, for which he may be 
best known, but also close-up and parlor/
stage effects that will inspire and get your 
creative juices flowing. You'll be treated 
to effects with cards, coins, sleight of 
hand and mentalism (of course!), but 
this just scratches the surface. You also 
get miraculous routines using Anthony's 
favorite adhesive utility item, Changin' 
Glue; Out of this World effects; amusing 
anecdotes from a lifetime in magic; a 
section about television magic that any 
aspiring TV magician needs to read; and 
lottery and popular game show effects 
that will simultaneously amuse, entertain 
and baffle parlor or stage audiences. 

This volume is packed with material for 
magicians and mentalists alike, and will 
likely sell quickly. You don't want to miss 
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out. So, pull up a comfy chair and Anthony Owen 
will let you in on the real Secrets of magic. Order 
your copy today!

MY THOUGHTS:

Where do I start? I first discovered Anthony's 
magic when I was researching a lottery prediction 
routine and by chance came across his version. I 
bought it and immediately saw the huge potential 
in it. It was not only the easiest but certainly most 
practical and went in to my immediately, where 
it's been ever since. 

This is exactly what this entire book is about. It's 
over 25 years of material he's either performed or 
created for others to perform who are out there 
working every day, and yes the Natural Lottery 
routine is in the book. 

This is a book that I keep very close by because 
each time I pick it up I discover another gem. 

“  
ONE OF MY FAVORITE 
BOOKS I'VE READ IN 

MANY YEARS - WILLED 
WITH SOMETHING FOR 

EVERYBODY."
PAUL ROMHANY 

 

There is everything in here from 
the self-working card routines to 
routines requires skill and what I 
would claim to be the most devious 
matrix routine I've ever seen. 

The book is has eight chapters 
which are;  

Sticky Tricks - 14 effects using 
something special Anthony 
discovered and many additions 
by well known performers such as 
Andy Nyman, Sebastien Clergue 
and John Lenahan. This chapter 
alone could be a book!! Perhaps my 
favorite is an oil and water routine 
called SOBW with the additions by 
Sebastien. Signed Card to Anywhere 
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is pure genius and based on a Chuck Fayne idea - but as 
they say in many adverts for tricks these days, "on steroids."  
As soon as I read this I knew I would make it up for my own 
act. 

SLEIGHTS AND SORCERY
For those that love card sleights you'll enjoy working 
through this chapter. You will learn The Caravan Move 
which was created in an attempt to strengthen the Arthur 
Finley Tent Vanish. 

You will also learn a Window Stealing Bottom Palm, which 
I wish I'd discovered years ago and one hell of a finish to 
Ambitious Card which follows the classic Pop-up Card 
move. Anthony has such novel and wonderful little twists to 
some classic plots and ideas that enhance what has come 
before.

COINS - here you will find Anthony's handling of the classic 
pencil Through Coin.  This has a really novel twist that I 
just love and am going to revisit this classic myself.  The 
Elevated Matrix routine is brilliant - it's so damn deceptive I 
wish I had seen it performed before reading how it worked. 
I know it would have fooled the heck out of me. Super super 
clever and so easy to do. 

OUT OF THIS CHAPTER - my favorite effect must be Out 
Of This World and the three versions offered here are all 
worthy of being sold as tricks by themselves. In the first 
version the deck can be shuffled by the spectator, every 
card is dealt by the spectator throughout, and there is no 
requirement that you stop halfway through and swap piles. 
Read that again! The method is so clever and quite easy to 
master.  
 
The next version called OUT OF THIS HOUSE is inspired by 
Lennart Green's Angle Separation which I love and this has 
finally given me reason to add it to an effect (the move is 
similar but different application.)

Finally Out Of This Book From The Library, a great twist and 
stand-up routine on the classic plot.  You will need some 
special cards but it's well worth  gathering them up to 
perform. 

CARDS - Four effects are taught here including one that 
instantly struck me called "The Birthday Deck." I love the 
way this trick becomes special because it involves a persons 
birthday and so they can easily connect with this. 

SITUATIONAL SORCERY
A variety of magic from matches to silks. A Meal For 
Monteneuf is a very different stand-up routine using six 
knives and a unique twist of an X-Ray!! Perfect Match is a 
terrific little routine using a book of matches - permission 
was granted to publish it in this edition of VANISH.

MENTALISM 
 So much material here it's hard to know where to start, 
however my all time favorite routine by Anthony is all here 
called The Natural Lottery! 

TELEVISION TRICKERY
These stand-up effects are based on popular television 
themes and of particular interest to me was  Deal or No 
Deal - a great theme for "Bank Night" or "Just Chance effect."

There is also a very novel effect where you pour yourself a 
cup of coffee, then in your mouth you are able to separate 
the ingredients including the milk, coffee and sugar. 

This book is FILLED with gem after gem. As I told friends 
who asked, "this book is BLOODY FANTASTIC." There are no 
pipe dreams - it's all material you can perform and many 
people are performing the routines from here in their own 
repertoires.

I also want to thank Vanishing Inc. (Andi Gladwin and 
Joshua Jay) for producing this high quality book. It is hard 
bound with illustrations by Tony Dunn and over 230 pages. 
This definitely goes to the top of one of my favorite magic 
books list and it should go to the top of yours.  
If you are looking for magic you can put in your stand-up or 
close-up act then this is definitely the place to look. There is 
something for everybody in these pages.

You will also find an Interview with Anthony as well as a 
chapter on television magic which is filled with tips and 
advice from somebody who knows more about this genre 
than anybody.
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THE PERFECT MATCH

reach inside and pretend to remove a match. 
In reality, you push the match hidden in your 
right hand into view (Figure 2). Show your 
name on the match and place it into your 
pocket as you tightly close your left fist.

Now you get to ham it up as you explain 
that your two names are magically attracted. 
After sufficient pseudo-religious jumbo, 
open your right first to show both signed 
matches together in your hand.

Ask your partner to open her hand as your 
powers can even work in the palm of her 
hand! Carefully place her signed match on 
her open palm, being careful not to reveal 
your signature hidden on the other side. Ask 
her to close her fist. Drop your signed match 
into your pocket and leave It there. Now you 
get to do your evangelical bit again. If you 
draw a crowd doing this, don’t forget to take 
a collection.

When she opens her hand she will only see 
one match and the trick will appear to have 
gone wrong. But if she looks at the other 
side she will see that the two matches have 
bonded together to become one, with a 
signature on each side.

Marc Paul and I created this to be a “chat-
ting up” trick to win over the heart of an 
ideal companion. I have written it assum-
ing a male magician approaching a female, 
but it works perfectly well for all other 
gender variations of that scenario.

EFFECT
The magician asks his potential perfect 
partner to sign her name on a paper 
match. The magician does the same. His 
match magically jumps from his pocket to 
join his partner’s match in his hand, prov-
ing the attraction of the two names.

He then shows the strength of the attrac-
tion by repeating this in her hand. One 
match goes into her closed fist and the 
other into his pocket. When she opens her 
hand the two matches have become one 
– with a signature on each side – proving 
that the two are the perfect match.

This is an ideal affection – getter, enabling 
one to get over those difficult, icy, first 
moments. And if nothing else works out, at 
least you get to hold their hand.

SETUP
Although you appear just to pick up a 
nearby book of matches, actually these 
are cunningly prepared in advance. You do 
this by bending all the matches forward – 
being careful not to tear them out of the 
book – and signing you name on the back 
of each of them (Figure 1). Bend them 
carefully back into position so that the 
signatures are hidden.

Secretly remove and sign another match 
and place it into your right pocket. We will 
trust you to choose the correct moment to 

approach your “audience” with this miracle.

Obviously when the lights are dimmed and 
soft music is playing is better than on a bus 
in rush hour.

PERFORMANCE
With your most charming glint in your eye, 
ask your potential new friend to sign her 
name onto any match, while it is still at-
tached in the book. This prevents her from 
turning over the match, discovering your 
signature and ruining the trick. Now you 
sign your name on the front of any of the 
other matches in the book. Make sure that 
you use the same pen that you used earlier 
– and of course make sure your signature 
matches the ones you did earlier.

Very carefully tear out both matches 
and gently rest them on your open left 
palm, clearly displaying the two different 
signature, one on each match. Replace the 
matchbook in your right trouser pocket 
and secretly pick up the extra match, so 
that it is hidden behind your right fingers.

Close your left hand, making sure that you 
don’t turn over either match. Partially open 
your left fingers, keeping the matches 
concealed from view. With your right hand 
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If you are looking for magic you can put in your stand-up or 
close-up act then this is definitely the place to look. There is 
something for everybody in these pages.

You will also find an Interview with Anthony as well as a 
chapter on television magic which is filled with tips and 
advice from somebody who knows more about this genre 
than anybody.
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THE PERFECT MATCH

reach inside and pretend to remove a match. 
In reality, you push the match hidden in your 
right hand into view (Figure 2). Show your 
name on the match and place it into your 
pocket as you tightly close your left fist.

Now you get to ham it up as you explain 
that your two names are magically attracted. 
After sufficient pseudo-religious jumbo, 
open your right first to show both signed 
matches together in your hand.

Ask your partner to open her hand as your 
powers can even work in the palm of her 
hand! Carefully place her signed match on 
her open palm, being careful not to reveal 
your signature hidden on the other side. Ask 
her to close her fist. Drop your signed match 
into your pocket and leave It there. Now you 
get to do your evangelical bit again. If you 
draw a crowd doing this, don’t forget to take 
a collection.

When she opens her hand she will only see 
one match and the trick will appear to have 
gone wrong. But if she looks at the other 
side she will see that the two matches have 
bonded together to become one, with a 
signature on each side.

Marc Paul and I created this to be a “chat-
ting up” trick to win over the heart of an 
ideal companion. I have written it assum-
ing a male magician approaching a female, 
but it works perfectly well for all other 
gender variations of that scenario.

EFFECT
The magician asks his potential perfect 
partner to sign her name on a paper 
match. The magician does the same. His 
match magically jumps from his pocket to 
join his partner’s match in his hand, prov-
ing the attraction of the two names.

He then shows the strength of the attrac-
tion by repeating this in her hand. One 
match goes into her closed fist and the 
other into his pocket. When she opens her 
hand the two matches have become one 
– with a signature on each side – proving 
that the two are the perfect match.

This is an ideal affection – getter, enabling 
one to get over those difficult, icy, first 
moments. And if nothing else works out, at 
least you get to hold their hand.

SETUP
Although you appear just to pick up a 
nearby book of matches, actually these 
are cunningly prepared in advance. You do 
this by bending all the matches forward – 
being careful not to tear them out of the 
book – and signing you name on the back 
of each of them (Figure 1). Bend them 
carefully back into position so that the 
signatures are hidden.

Secretly remove and sign another match 
and place it into your right pocket. We will 
trust you to choose the correct moment to 

approach your “audience” with this miracle.

Obviously when the lights are dimmed and 
soft music is playing is better than on a bus 
in rush hour.

PERFORMANCE
With your most charming glint in your eye, 
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name onto any match, while it is still at-
tached in the book. This prevents her from 
turning over the match, discovering your 
signature and ruining the trick. Now you 
sign your name on the front of any of the 
other matches in the book. Make sure that 
you use the same pen that you used earlier 
– and of course make sure your signature 
matches the ones you did earlier.

Very carefully tear out both matches 
and gently rest them on your open left 
palm, clearly displaying the two different 
signature, one on each match. Replace the 
matchbook in your right trouser pocket 
and secretly pick up the extra match, so 
that it is hidden behind your right fingers.

Close your left hand, making sure that you 
don’t turn over either match. Partially open 
your left fingers, keeping the matches 
concealed from view. With your right hand 
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STORIES FROM THE ROAD \\

MIND MELD IN THE 
WINDY CITY
HARRISON CARROLL

Landing in Chicago, I was greeted 
with a perfect 78 degrees. The 
following morning I headed 

to the convention center, at Mc-
Cormick Place, for the first day of 
work. To make matters even better, 
it was a Medical Show, which meant 
I wouldn’t have to kill myself. In the 
trade show business medical shows 
are difficult to get, but very easy to 
work, and the show hours are often 
short.

It was unknown to me when I 
boarded the airplane that this up-
coming show would deliver a miracle. 
Now, most performers whose show 
is predominantly based on audience 
participation have experienced a 
miracle at one time or another. For 
example, a spectator says, “Make that 
card an Ace of Hearts”. Unbeknownst 
to the audience member, you have 
already switched the card and it is 
coincidently an Ace of Hearts. As a 
performer, you can ride this moment 
until you derive the full measure of 
astonishment. 

Anyway, the following story is a 
miracle that happened to me. So, let’s 
get back to Chicago.  As I’ve stated, it 
was he first day of the show. As was 
my custom, I headed to the coffee 

stand to grab a cup of java before 
going to the booth. Ahead of me in 
line were two gentlemen. They were 
engaged in conversation, and the 
one individual was quite unhappy. I 
couldn’t help but overhear them. 

“Ben wants me to go to El Paso next 
week for an idiotic Managed Mar-
kets Workshop. It’s as if I don’t have 
enough to do, much less having to 
be stuck in the middle of nowhere. 
I’m going to tell him to kiss my ass.” 
The other gentleman responded 
explaining that Ben is the boss and 
if the boss wants you to go, you 
better go.

And that was it. After being served 
their coffee they walked off. Neither 
of them paid much attention to me 
standing behind them - or to any-
one else for that matter. They were 
engrossed in their own world.

I purchased my coffee and headed 
to the booth. The day went pretty 
much as expected. But day two 
brought one of those moments we 
magicians can only dream of.

I guess this is a good time to point 
out that I used to do a book test. I’d 
lay 5 different books on the table (all 
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different book tests) and whichever 
book was taken would be the one I 
would use. 

There was about one hour left 
before the show was to close, but I 
still had what could be considered 
a solid audience. As the show pro-
gressed I noticed the two guys from 
yesterday morning who were ahead 
of me at the coffee shop. They were 
standing off to the left, fairly close to 
my table. 

I laid the books out and selected a 
lady to help, which was my normal 
practice. Women always seemed 
more suited for the book test – at 
least from my point of view. After 
completing the effect the guy from 
the coffee shop, who was complain-
ing about El Paso, grabbed the 
Mother of all Book Tests from the 
table. 

“Let me do it he said, and I don’t 
want you riffling through the pages. 
You probably did something.”  This 
was perfect. I knew I was 10 steps 
ahead of him. I proceeded to do the 
“Mother” the way I always had.

I told him, “Fine. Open the book to 
any page you want and look at any 
word you want. But since you’re so 
skeptical, make it a big word. I want 
to be challenged.” I had a method 
of obtaining the first letter of his 
word, which I thought was terrific. 
But I won’t go into it here due to 
space considerations and the fact 
that many a reader may not do the 
Mother of all Book Tests. So any 

explanation would be meaningless. 
Besides, this story isn’t about illustrat-
ing methods as it is about what hap-
pened on that day.

The first letter of his word was “V”, so I 
knew the word was VIDEOCASSETTE. 

I took my Dry Erase Board and drew 
a rectangle. I then drew two circles 
inside and asked the man if this made 
sense to him. I then asked if the color 
Black was relative to the word he was 
thinking. I went on with a few more 
questions, explaining that the item 
was made of plastic and some other 
material that I could not put my finger 
on. With each question and each 
statement, his eyes got wider and 
wider. It was evident to him that I had 
everything but the actual word, which 
made the effect even stronger to 
him. Then, when I asked him to name 
the word he was thinking, it was as if 
the entire audience collectively said, 
“Wow.”

But this wasn’t the miracle part. This 
was just the foundation for what was 
to happen next. After the show, the 
two men approached me. The nega-
tive guy, who thought of videocas-
sette, said to me, “Okay what’s the 
trick?” 

“What do you mean?” I asked him.

“There’s got to be some kind of trick. 
Nobody can read minds.” He said.
“Well, I don’t know what to tell you, or 
what you want to hear.” I responded.

And then God intervened (LOL). 
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He looked me square in the eye and said, 
“What am I thinking now?”

I was in heaven. I knew I had him, and I 
had him Big Time. I was ready to milk it for 
all it was worth.

“It doesn’t work like that.” I said. ”But I can 
tell you there is something on your mind. 
Something is bothering you. And I can 
only advise you that I strongly recom-
mend you go somewhere in the desert 
- Perhaps to the southwest region of this 

country. I don’t know why. I’m sure 
your friend would agree with me. Who 
is Benjamin?”

I thought the guy would pass out 
right there on the spot. He was visibly 
shaken and had no idea that I was in 
line behind him at the coffee shop the 
previous morning. He stood totally 
frozen. It was as if I had actually scared 
him.

“How on earth do you do that?” He 
asked.
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Stealing a line from Pop Haydn I looked at 
him and said, “I don’t do it. I’m just a vessel.” 
(I just love that line.)

He stood there dumbfounded.

I knew it was time to end this interlude. 
Staying would be of no benefit to me. It 
would also give him the opportunity to 
continue his challenges in an effort to 
debunk me. So, I explained that I had to 
excuse myself and that it was a pleasure to 
have met both of them. Without looking 

back, I exited the booth and kept walking 
until I was out of site.

Anyone who performs long enough has 
had a miracle that seems to fall in their 
lap. This was one of mine. Another miracle 
happened at the Telecom Show in Geneva, 
Switzerland. But that’s another story for 
another day.
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BET: Make a wager that your friend cannot give you the answer 
to two simple questions. Hold up both hands and ask, “How many 
fingers am I holding up?” Most will reply ”10.” Continue by saying, 
“Then how many fingers on 10 hands?”
 
SECRET: This is all in the presentation. If they have too long to think 
about it, then they will come up with the correct answer. Hold up 
both hands and spread your fingers and say, “Counting my thumbs 
as fingers, how many am I holding up?” The correct answer is 10 
which most will reply. If they give you a number that is way off then 
call them a taxi!
 
Follow up by saying, “Then if this is 10 fingers, how many fingers are 
on 10 hands?” Most will multiply their previous answer by 10 and 
reply “100.” The correct answer is 50. Remember, you said 10 hands, 
not 10 pairs of hands.
 
Pretend to answer your cell phone and say, “Hey your village just called. 
They are missing their idiot!”

83 VANISH Magazine      www.VanishMagazine.com

http://www.tekmagic.co.kr
http://www.TekMagic.co.kr
http://WWW.TEKMAGIC.CO.KR


k
e

MAGIC
www.TekMagic.co.kr

BIGGEST MAGIC SHOP IN KOREA

CONTACT US AT 
+82 2 336 1548
+82 10 5027 3231

YONGHO BUILDING #102
93 WORLDCUP BUKRO 2GIL
MAPOGU SEOUL S.KOREA 

WWW.TEKMAGIC.CO.KR  

    
     

 LOOK FOR THIS SIGN

COME IN!!
TEK MAGIC CHANNEL

Incheon Airport Line to Hongik Univ. Exit 3

B
E
S
T  

D
E
A
L
E
R
S  

I
N 

K
O
R
E
A

WITH ORIGINAL 
KOREAN PRODUCTS

TEK
MAGIC

DIAMOND JIM TYLER

FINGER COUNTING

BAM
BAR BET

BET: Make a wager that your friend cannot give you the answer 
to two simple questions. Hold up both hands and ask, “How many 
fingers am I holding up?” Most will reply ”10.” Continue by saying, 
“Then how many fingers on 10 hands?”
 
SECRET: This is all in the presentation. If they have too long to think 
about it, then they will come up with the correct answer. Hold up 
both hands and spread your fingers and say, “Counting my thumbs 
as fingers, how many am I holding up?” The correct answer is 10 
which most will reply. If they give you a number that is way off then 
call them a taxi!
 
Follow up by saying, “Then if this is 10 fingers, how many fingers are 
on 10 hands?” Most will multiply their previous answer by 10 and 
reply “100.” The correct answer is 50. Remember, you said 10 hands, 
not 10 pairs of hands.
 
Pretend to answer your cell phone and say, “Hey your village just called. 
They are missing their idiot!”

83 VANISH Magazine      www.VanishMagazine.com

http://www.VanishMagazine.com
http://www.VanishMagazine.com


LOUIE FOXX 
SUCKER 
VANISHING SCARF 

A STAGE OR PARLOR ROUTINE THAT HAS A SUPRISE TWIST

EFFECT:

 You make a scarf disappear in your hand.  You offer to 
show how it works.  You push scarf into your fist and 
it disappears, PLUS there is a surprise appearance of a 
full size cane during the fake explanation.  

TO GIVE  YOU AN IDEA OF HOW THIS 
ROUTINE FLOWS, HERE’S A QUICK VIDEO OF 
THE ROUTINE:

NEEDED

You will need a thumb tip with a scarf that will fit 
inside the thumb tip.  You will also need a matching 
scarf and a metal appearing cane.  

SET UP:  

The cane with streamer goes in your left from pocket.  
The thumb tip starts in your left fist and the scarf is in 
your right hand. 

ROUTINE:  

“I’m going to do a trick and if you like the trick I’ll teach you 
how to do it.  The reason I do this is because someone always 
comes up to me after the show and says, “you don’t do real 
magic” and I don’t…and you’re forty, you should know better.  
This scarf goes into my hand and it disappears.”

Push the scarf into the thumb tip and make it disappear.  

“To do the trick you’ll need a scarf.  This one belongs to my 
dog…she’s a small dog, so basically I have a cat.”

Both hands got into your pockets. Your right hand leaves 
the thumb tip in the pocket and comes out empty as the 
left hand brings out the cane hidden in your fist and the 
scarf visible.  The cane is held so that it will expand parallel 
to the floor. 

“You push the scarf into your hand…This is one of those tricks 
where the audience is so focused on one thing that they don’t 
see the bigger picture. ”

As you push the scarf into your hand you slowly let the can 
expand to your elbow. This is hidden behind your forearm. 

“What really happens is you secretly push the scarf into a 
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hollowed out cane.”

Slowly turn your body a quarter turn 
to your right, as you do that you let the 
cane expand fully. This is a two stage, 
slow expansion will allow the cane to 
quietly expand.  The expanding cane 
will suck the scarf into it. 

“They will be so focused on your hand, 
they won’t see you casually put the cane 
aside, with the scarf hidden inside it.”

Set the cane aside. 

“And that’s how the disappearing scarf 
trick works.”

Notes:

Metal cane seems to work better than 
a plastic cane for the slow production.  
A plastic cane doesn’t reliably fully 
expand when done slowly in two 
steps.  One of the things I really like 
about this is you eliminate (or at least 
greatly reduce) the noise of the cane 
expanding.  

The idea of using an appearing cane 
to make a silk vanish is from James 
Dimmare’s Astaire Change from the 
book Spectacle by Steven Minch. 

http://www.VanishMagazine.com
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WARMING UP 

WORDS FROM A PRO 
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Of everything I’ve ever been involved in, warming up for 
TV shows is the thing I get asked about most. Sadly it’s 
also the thing I’m able to post and talk about least.

I’m frequently in a position where I’ve done a show 
I can’t talk about until broadcast, and by then I’ve 
forgotten I even worked on it.

I also never watch the shows I work on, because I saw 
them live, when they were unfiltered and before they 
cut the funniest bit where one celebrity called another 
celebrity a hilarious but unbroadcastable name.

If you’ve never been to see the live recording of a show, 
I’d highly recommend it. It’s not that difficult to get 
tickets provided you’re happy to wait and it’ll give you 
a much greater appreciation for how much effort goes 
into making a tv show.

Before I talk about my own experiences in the world of 
TV, let me first tell you about what a warm up person 
actually does –

As with everything from oven temperatures to exercise, 
things are rarely ready to go the moment you need 
them. The same is true for audiences, especially those 
who are about to watch the recording of a television 
show. Usually they’ve stood out in the cold or sat in 
waiting rooms for a few hours, been ushered into seats 
next to strangers (something we instinctively avoid on 
buses and in cinemas) and told they mustn’t turn their 
phones on (the horror) under any circumstances. Once 
they’ve become accustomed to the new experience of 
abandoning technology and actually talking to people, 
the lights dip and someone who isn’t famous comes out 
and starts telling them jokes. That person occasionally 
has my face.

If I have the right amount of confidence, muster all my 
charisma and strike a little bit of luck, I might just be able 
to get enough laughs to stop them thinking ‘Who’s this 
guy and where the hell is Keith Lemon’. Sometimes I do, 
sometimes I don’t. More on that later.

There’s an old saying that ”you’re only as good as your 
audience” and in television it is absolutely true. The 
sound of the audience laughing on a recording can 
make the difference between whether or not you laugh 
at home, or if you remember the show being funny. A 
brilliant, well written show with great performers will 
record badly if the audience is not in the right mood. The 
audience not laughing will directly affect the performers 
and the vicious circle created will catastrophically 
influence the show.

Think of it like this. Applying for tickets to a show is like 
ordering pizza for a night that’s 6 months away. On the 
night that particular food arrives, you might not be in 
the mood for it. It’s my job to convince the audience that 
they want pizza. They want pizza more than anything 
and that they should show their appreciation for that 
pizza by applauding, cheering and laughing every time 

I didn’t need to use 
a microphone. In 

that week I found a 
new freedom in my 

performance I’d never 
had before."
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“Art is subjective and style is personal. Even if you 
are going to buy and use a head mic, it won’t do 

you any harm to know which of your routines work 
just as well with a stand microphone.

they take a bite. I must also tell them where 
the fire exits are and that they can’t just go 
for a wee whenever they fancy.

Prior to the stars of the show appearing 
I’ll usually have around 20-25 minutes to 
explain how everything works, what the 
show is about, who’s going to be on it, 
drop a couple of health and safety points 
and put them in the mood to whoop and 
cheer like 14 year old girls at a Justin Bieber 
concert.

My personal favourite is A Question Of 
Sport, it’s close to my house, it takes only 
one hour to record an episode, and the 
combination of Sue Barker, Matt Dawson 
& Phil Tufnell is always hilarious regardless 
of who the celebrity sports people are. 
(My highlight being an episode from last 
season in which Jonny & Alistair Brownlee 
paired up with Ellie & Becky Downie to 
hilarious results)

Keith Lemon fans will be happy to hear 
that he is equally, if not more funny off the 
camera and certainly more ‘sweary’. I’ve 
never seen a studio audience laugh like 
they do when he is on the set.

On game shows anything can happen. For 
‘The Chase’ Bradley Walsh usually becomes 
the other half to an impromptu double 
act and entertains the audience with his 
natural wit and charm. ‘Celebrity Tipping 
Point’ is also great fun and I doubt there’s 
anyone in television who is nicer or more 
hard working than Ben Shephard.

High stakes shows like The Voice and BGT 
have a life of their own. They always have 
huge stars as coaches, massive budgets 
are being spent and the tension from the 
people taking part is palpable. It’s super 
important to bring your A Game and when 
you see audience stand up to join in an 
unrehearsed and unexpected performance 
of ‘Great Balls Of Fire’ by Tom Jones, you 
can be proud you were part of the team 
that helped create that moment.

Occasionally you even make it to the 
broadcast, although usually just verbally. 
On the day this following clip aired I 
received about 50 messages saying ‘is that 
your voice?’…

It can be a real rollercoaster and provided 
you can remember that despite being 
surrounded by celebrities, you aren’t one, 
you’ll probably do ok. One thing about 
television is that they know how to look 

after people. You usually get a fantastic 
dressing room and in a world where 
nobody cares about your name, it’s nice to 
see it printed on a door.

Despite being fairly new to the world of ‘TV 
Warm Up’ I already have enough anecdotes 
to last me a lifetime. If you see me in real 
life, ask me and I’ll tell you a few. The kind 
of things that happen to performers every 
day also happen in the TV studio. They 
just have a much better chance of being 
filmed or making it into a newspaper. I’ve 
pretended I need to check a camera wasn’t 
going to be in the way of something just 
so I could quietly ask the floor manager 
what the star presenter was called, I’ve 
realised that I have absolutely no idea how 
to pronounce a celebrity sports persons 
name only to have it corrected by the 
aforementioned celebrity sports person 
themselves when they came onto the 

studio floor, and I’ve even 

wal…

Actually I’m going to leave that there. 
This isn’t a confessional and I don’t think 
highlighting the scale of my occasional 
incompetence will do my career any good 
:-).

I frequently hear that warm up is the 
hardest job to get and the easiest job to 
get fired from. If a show is terrible, it’s your 
fault. If a show is terrific, it had nothing to 
do with you. Another saying I’m fond of is 
that ‘it takes a village to raise a child’. In that 
vein, it takes a team to make a TV show. 
Even though that team may have 200 
names on it, the praise is usually all placed 
onto one. That name is usually that of the 
star and that’s just fine by me, as it is with 
everyone else who worked on it.
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MAGIC REVIEWS

MAGIC REVIEWS

PAUL ROMHANY & FRIENDS

If you would like to have your product reviewed 
in Vanish, then post it to the Magic Review team.

With an audience of over 100,000 readers your 
product will reach a wider audience than any 
other trade magazine. 

NOTE: We get sent A LOT of magic to review and 
ONLY CHOOSE the products we feel deserve the 
space. Not ALL products will make the review 
column.

Vanish Magazine- Trick Review
PLEASE NOTE: We are based out of BC Canada. 
Contact us to get the shipping address.
editor@vanishmagazine.com

TO ADVERTISE IN VANISH
To place an advert contact the editor for a list of 
price options.  Look at the various advertising 
sizes in this issue and choose the one that best 
suits your needs.

For more information e-mail at:
editor@vanishmagazine.com

Based upon top selling products 
from magic retailers and 
wholesalers, as well as consulting 
with over a dozen professional 
magicians, Paul Romhany reviews 
tricks, DVDs, books and Apps.

M A G I C 
REVIEWS
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SNITCH BY PETER 
EGGINK1 

PRICE: $34.95
AVAILABLE: All magic shops
WHOLESALE: www.murphysmagic.com

SNITCH is a super-fast, no-palming Signed Card to Envelope effect! 

Perfect for the beginner, a worker for the pro. 

Effect: A card is freely selected and signed by the spectator. All 
the cards are placed back in the box, and the spectator causes her 
signed card to completely vanish from the pack. 

From your pocket, you produce a small, SEALED envelope that 
was mailed to you. When the envelope is opened, the spectator's 
signed card is found INSIDE! 

Peter Eggink's SNITCH is a beautiful, powerful Signed Card to Enve-
lope for the real worker and yet perfect for a beginner. 

Comes complete with custom-made SNITCH gimmick, special 
printed Tyvek envelope, and online instructions. Performance tips 
and bonus handling are also included! 

Remember, SNITCH is: 
EASY to do 
NO Palming 
NO force or duplicates are used 
Resets in seconds 
Perfect as a standalone effect or ending for any ACR-type (Ambi-
tious Card Routine) effect

MY THOUGHTS
This is a different approach to Card in Envelope. You are supplied 
with a very detailed download where they teach two different 
handlings - one using a box of cards and the other without. The 
size of the envelope is small and is designed as an airmail enve-
lope, actually it’s just a littler larger than a playing card. By using a 
Tyvek envelope they have designed it so it will last for a long time, 
although I would have like to have another envelope as a back-up 

because if you perform this a lot then I am sure it will wear out, but 
certainly using Tyvek to produce these special envelopes is a great 
advantage.  This is a clever idea but I can't see myself using it at 
all for two reasons. The first is I didn't find it practical. The magnet 
kept falling off when needed and the 'gimmick' didnt' work 100% 
of the time.  I get the feeling this was created as a product to sell 
rather than something somebody has worked hundreds of times. 
The second reason is if you are going to put a card in an envelope 
there are better and cleaner ways that are 100% fool proof. I don't 
want to worry about anything not connecting or working when 
I do my magic and this would concern me.  The best way to think 
about this version is along the same lines as say Ring Flight.  The 
actual method is easy but will still require some work. , however 
you’d have to be careful about where to perform it because you 
don’t want people behind you otherwise they’ll see something 
happen they shouldn’t, so if doing walk-around make sure people 
are watching your back. I like the idea but don't think it was fully 
worked through or the gimmick made properly so there is no 
worry about it not working. The advantage this has over a regular 
version is that you don't palm anytying. The gimmick pretty much 
does most of the work for you with a little bit of handling. 

For me this isn't as practical as I would like. Having said that I think 
it can be made better and by combining an idea by Ben Harris in 
Australia (published about 20 years ago) you could have a strong 
card to wallet without any fumbling OR worry of gimmicks not 
working. The method here while not the same has some aspects 
of Ben's original card to wallet and I think with this envelope and 
Ben's method you'd be on to a winner!

INVISIBLE 
TRIUMPH
 BY JIM KRENZ

2 

PRICE: $30.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

What Jim Krenz has created is not only a Triumph effect, but a Tri-
umph of method. Its ingenuity and craftiness will astound not only 
spectators, but you as well when you see it in action. 

You will see cards intentionally and fairly mixed face up and face 
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mailto:editor@vanishmagazine.com
mailto:editor@vanishmagazine.com
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MAGIC REVIEWS

PAUL ROMHANY & FRIENDS

If you would like to have your product reviewed 
in Vanish, then post it to the Magic Review team.

With an audience of over 100,000 readers your 
product will reach a wider audience than any 
other trade magazine. 

NOTE: We get sent A LOT of magic to review and 
ONLY CHOOSE the products we feel deserve the 
space. Not ALL products will make the review 
column.

Vanish Magazine- Trick Review
PLEASE NOTE: We are based out of BC Canada. 
Contact us to get the shipping address.
editor@vanishmagazine.com

TO ADVERTISE IN VANISH
To place an advert contact the editor for a list of 
price options.  Look at the various advertising 
sizes in this issue and choose the one that best 
suits your needs.

For more information e-mail at:
editor@vanishmagazine.com

Based upon top selling products 
from magic retailers and 
wholesalers, as well as consulting 
with over a dozen professional 
magicians, Paul Romhany reviews 
tricks, DVDs, books and Apps.

M A G I C 
REVIEWS
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SNITCH BY PETER 
EGGINK1 

PRICE: $34.95
AVAILABLE: All magic shops
WHOLESALE: www.murphysmagic.com

SNITCH is a super-fast, no-palming Signed Card to Envelope effect! 

Perfect for the beginner, a worker for the pro. 

Effect: A card is freely selected and signed by the spectator. All 
the cards are placed back in the box, and the spectator causes her 
signed card to completely vanish from the pack. 

From your pocket, you produce a small, SEALED envelope that 
was mailed to you. When the envelope is opened, the spectator's 
signed card is found INSIDE! 

Peter Eggink's SNITCH is a beautiful, powerful Signed Card to Enve-
lope for the real worker and yet perfect for a beginner. 

Comes complete with custom-made SNITCH gimmick, special 
printed Tyvek envelope, and online instructions. Performance tips 
and bonus handling are also included! 

Remember, SNITCH is: 
EASY to do 
NO Palming 
NO force or duplicates are used 
Resets in seconds 
Perfect as a standalone effect or ending for any ACR-type (Ambi-
tious Card Routine) effect

MY THOUGHTS
This is a different approach to Card in Envelope. You are supplied 
with a very detailed download where they teach two different 
handlings - one using a box of cards and the other without. The 
size of the envelope is small and is designed as an airmail enve-
lope, actually it’s just a littler larger than a playing card. By using a 
Tyvek envelope they have designed it so it will last for a long time, 
although I would have like to have another envelope as a back-up 

because if you perform this a lot then I am sure it will wear out, but 
certainly using Tyvek to produce these special envelopes is a great 
advantage.  This is a clever idea but I can't see myself using it at 
all for two reasons. The first is I didn't find it practical. The magnet 
kept falling off when needed and the 'gimmick' didnt' work 100% 
of the time.  I get the feeling this was created as a product to sell 
rather than something somebody has worked hundreds of times. 
The second reason is if you are going to put a card in an envelope 
there are better and cleaner ways that are 100% fool proof. I don't 
want to worry about anything not connecting or working when 
I do my magic and this would concern me.  The best way to think 
about this version is along the same lines as say Ring Flight.  The 
actual method is easy but will still require some work. , however 
you’d have to be careful about where to perform it because you 
don’t want people behind you otherwise they’ll see something 
happen they shouldn’t, so if doing walk-around make sure people 
are watching your back. I like the idea but don't think it was fully 
worked through or the gimmick made properly so there is no 
worry about it not working. The advantage this has over a regular 
version is that you don't palm anytying. The gimmick pretty much 
does most of the work for you with a little bit of handling. 

For me this isn't as practical as I would like. Having said that I think 
it can be made better and by combining an idea by Ben Harris in 
Australia (published about 20 years ago) you could have a strong 
card to wallet without any fumbling OR worry of gimmicks not 
working. The method here while not the same has some aspects 
of Ben's original card to wallet and I think with this envelope and 
Ben's method you'd be on to a winner!

INVISIBLE 
TRIUMPH
 BY JIM KRENZ

2 

PRICE: $30.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

What Jim Krenz has created is not only a Triumph effect, but a Tri-
umph of method. Its ingenuity and craftiness will astound not only 
spectators, but you as well when you see it in action. 

You will see cards intentionally and fairly mixed face up and face 

http://www.VanishMagazine.com
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OFFWORLD  
BY JP VALLARINO3 

down. The spectator can square the mixed cards. Yet, as you sus-
pect, the deck rights itself to all face down save for one selected 
card. The amazing thing is that it really looks that clean! In fact, 
you'll be able to perform this right out of the box without sleight 
of hand! 

Even better, Jim teaches two incredible handlings: one with a se-
lected card and one with a thought-of card. Yes, we said "thought-
of card." 

It's pure, it's simple, it's elegantly magical, and it's time to elevate 
your routine to a Triumph and get your copy of Invisible Triumph 
today!

MY THOUGHTS:
This could very well be the world’s easiest triumph routine. It has 
all the elements that make up a good Triumph style routine - the 
deck can be shuffled (and actually used prior to doing this routine) 
and when you are ready to perform you are set to go. You do have 
to be careful though about which tricks you perform prior - not 
that there is anthing in a stack but there will be certain routines 
you can't do. I do like the fact that there is nothing to add or take 
away. You receive the special deck plus download instructions that 
will teach you the main handling and a variation. 

The tutorial is only 16 minutes but really that’s all you need to 
learn it. I would actually say this is self-working. The inspiration for 
this comes from John Bannon’s non-gimmick routine, which is THE 
Triumph routine that I perform and love, yet has the additions of a 
gimmick deck that make this seem even more impossible. 

You CLEARLY and CLEANLY show the mixed up deck each step of 
the way - I don’t recall seeing anything quite like this. Prior to this 
a card is selected and lost in the deck. There are some nice little 
nuances which really will throw off the spectator but as the advert 
states, you’ll be able to perform this right out of the box. If you 
were a magician and could really do what you are supposed to 
do with Triumph then this is what it would look like. The second 
version taught is a thought of card and requires zero skill and is 
another great idea like an invisible deck where your Triumph turns 
in to an Invisible deck style routine.
 
If you love Triumph routines and don't mind using a gimmick deck 
then you will certainly enjoy this version. It has some very power-
ful moments that will knock the socks off your audience. You do 
need a table to perform the full Triumph routine however this can 
be done surrounded and if you only want to perform a few card 
routines I would recommend incorporaing this in to a few other 
card routines.

PRICE: $39.95
AVAILABLE: All magic shops
WHOLESALE: www.murphysmagic.com

From the creative mind of JP Vallarino comes the most revolu-
tionary version of Out of This World you will ever perform! 

Imagine taking a classic plot in magic and breaking it down into 
what really makes it special. Throw out all the procedure, get rid 
of all that long drawn out dealing, do away any packet switching. 
What you are left with is a trick that instantly hits hard in the first 
10 seconds. What you are left with is nothing short of a miracle. 
What you are left with is JP Vallarino's Offworld! 

Offworld is the first-ever Out of this World routine that can be 
performed entirely FACE UP! It means never again having to 
wait until the end to start getting reactions in real time. You start 
building it up from the very beginning! 

Your spectator calls out the color of the next card and they are ef-
fortlessly correct 100% of the time! They couldn't fail even if they 
tried! (unless of course, if you really wanted them to). 

It's more than just another "Look at me!" effect. Your spectators 
make all the decisions freely and fairly, and they produce the 
impossible. With Offworld, your spectators create the miracle! 

- Expert instruction taught by top pro, Gregory Wilson 
- Instant reset 
- Includes a full 3 phase routine that will leave your spectators 
screaming WTF!? 
- Easy to perform, even easier to fool your audience 
- Includes the ability to create a real miracle 

Warning: Do not perform Offworld if you are allergic to the fol-
lowing phrases: 

1. Can you make me win the lottery? 
2. How am I doing this!? 
3. I don't even know what's going on right now. 
4. I'm taking you to Vegas! 
5. This is the most amazing thing I've ever seen!
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ITIME REWIND 
BY BEAU CREMER4 

MY THOUGHTS:
This is an extremely clever version of Out Of This World done FACE 
UP!! You receive a gimmick deck of cards that does the work pretty 
much for you. You also receive a download where Gregory Wilson 
teaches two handlings PLUS the original version by JP Vallarino 
where he does it one card at a time face down. Either way is good 
but I must admit I prefer Greg’s first version and this is the one I’ll 
be using. Keep in mind that once the deck is set up you can really 
only perform this trick with it. The nice thing about the original 
of course is that you can use any deck. Gregory has put together 
a nice routine where you do a few face up cards, you could go 
through the entire deck but it would be rather boring, and you fin-
ish with a kicker where they know how many red cards are left in 
the pack they are holding. Having adwill get amazing reactions. 

As a one off trick it is strong but if you can find a way to do a deck 
switch or introduce this deck at another point after a couple of 
other routines then I feel it would be the way to perform this.The 
deck has to be in a certain orientation and Greg offers some finer 
points on how to make sure it is easy to put together should it get 
mixed up. Skill level on this is minimal and you can pretty much 
start doing this as soon as you watch the performance. Gregory 
has a really nice presentation that makes sense of the overall 
routine. 

Having performed this on non-magicians I can tell you it does get 
a strong reaction,  but I really do feel you need to combine it with 
something else - even another version of OFTW to give it meaning 
and a much fuller routine. As it is you can certainly do this strolling 
and it's perfect for that situation. If you just wanted to fool your 
audience with one card routine and move on this is perfect. Great 
when you have 500 people to entertain in an hour :) It's instant 
reset really makes it perfect for that type of working condition.

Very clever method - won't fool knowledgable magician 

PRICE: $20.0
AVAILABLE: All magic shops
WHOLESALE: www.murphysmagic.com

A spectator picks a date and time and commits it to memory. They 
then watch the locked screen of an iPhone closely. 

They begin to see the time on the locked screen tick back, slowly 

at first. It then starts to speed up, getting faster and faster. Days, 
months, hours, and minutes fly past in a blur -- then it begins to 
slow, finally stopping on their thought-of date and time. NO APPS 
used in this effect. No funny moves. No complicated procedure. 
Beau has also created a method to perform a version of this effect 
on the SPECTATOR'S PHONE!

MY THOUGHTS:
I have been performing the original idea of forcing a time on a 
watch by Bev Bergeron for as long as I can remember and it’s 
the best time force I’ve come across. I was excited to see this 
advertised because less and less people are wearing the ana-
logue watch you need to perform it so if there was a way to do it 
with a cell phone I thought would be excellent, having said that 
this really didn’t do it for me. This is NOT an App and relies on 
another principle. You will learn two ways including one using 
your phone (which I recommend) and another using a spectator’s 
phone where you end up telling them you will clear their phone. 
Personally for me this is NOT a strong thing to do. If somebody 
said they would wipe my stuff on my phone I’d grab the phone 
and run away. The method of using a borrowed phone probably 
isn’t that strong. The version using your phone is OK but there is 
a lot of back and forth on the phone and the actual selection of a 
random time just doesn’t seem convincing to me because YOU are 
doing the movement not the spectator. If you could show how the 
time moves randomly when setting it - THEN place it facedown 
and have the spectator move THEIR finger back and forth (as in 
the original using the analogue watch version  you would have a 
much stronger force. The main issue I have is that because you are 
using a phone it is a phone trick. While it doesn’t use an App the 
spectators are smart these days and will think it is just an App or 
something the phone does. I wanted to really like this and use it 
but it’s not where I’d like it to be for forcing a time or date.

You are supplied with a DVD and extra files you need. The set up 
is done using a MAC which is good for me but not sure about 
those using PCs. You need to have some knowledge of Photoshop 
and other software that uses green screen if you want to make it 
personal for you. The concept of using a phone is good but it falls 
short in many areas for me as far as execution and fairness. As far 
as using a borrowed phone I wouldn’t bother with that. The other 
thing to note is that the iPhone seems to change on a regular basis 
regards layout whenever they release new updates so I think this 
might become a little dated sooner than later when it comes to 
the layout and look for changing times and opening pages.

There is room for improvement and I hope somebody comes up 
with a version where the spectator moves the time rather than the 
magician.

http://www.VanishMagazine.com
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=euAlgbLQn-U
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OFFWORLD  
BY JP VALLARINO3 

down. The spectator can square the mixed cards. Yet, as you sus-
pect, the deck rights itself to all face down save for one selected 
card. The amazing thing is that it really looks that clean! In fact, 
you'll be able to perform this right out of the box without sleight 
of hand! 

Even better, Jim teaches two incredible handlings: one with a se-
lected card and one with a thought-of card. Yes, we said "thought-
of card." 

It's pure, it's simple, it's elegantly magical, and it's time to elevate 
your routine to a Triumph and get your copy of Invisible Triumph 
today!

MY THOUGHTS:
This could very well be the world’s easiest triumph routine. It has 
all the elements that make up a good Triumph style routine - the 
deck can be shuffled (and actually used prior to doing this routine) 
and when you are ready to perform you are set to go. You do have 
to be careful though about which tricks you perform prior - not 
that there is anthing in a stack but there will be certain routines 
you can't do. I do like the fact that there is nothing to add or take 
away. You receive the special deck plus download instructions that 
will teach you the main handling and a variation. 

The tutorial is only 16 minutes but really that’s all you need to 
learn it. I would actually say this is self-working. The inspiration for 
this comes from John Bannon’s non-gimmick routine, which is THE 
Triumph routine that I perform and love, yet has the additions of a 
gimmick deck that make this seem even more impossible. 

You CLEARLY and CLEANLY show the mixed up deck each step of 
the way - I don’t recall seeing anything quite like this. Prior to this 
a card is selected and lost in the deck. There are some nice little 
nuances which really will throw off the spectator but as the advert 
states, you’ll be able to perform this right out of the box. If you 
were a magician and could really do what you are supposed to 
do with Triumph then this is what it would look like. The second 
version taught is a thought of card and requires zero skill and is 
another great idea like an invisible deck where your Triumph turns 
in to an Invisible deck style routine.
 
If you love Triumph routines and don't mind using a gimmick deck 
then you will certainly enjoy this version. It has some very power-
ful moments that will knock the socks off your audience. You do 
need a table to perform the full Triumph routine however this can 
be done surrounded and if you only want to perform a few card 
routines I would recommend incorporaing this in to a few other 
card routines.

PRICE: $39.95
AVAILABLE: All magic shops
WHOLESALE: www.murphysmagic.com

From the creative mind of JP Vallarino comes the most revolu-
tionary version of Out of This World you will ever perform! 

Imagine taking a classic plot in magic and breaking it down into 
what really makes it special. Throw out all the procedure, get rid 
of all that long drawn out dealing, do away any packet switching. 
What you are left with is a trick that instantly hits hard in the first 
10 seconds. What you are left with is nothing short of a miracle. 
What you are left with is JP Vallarino's Offworld! 

Offworld is the first-ever Out of this World routine that can be 
performed entirely FACE UP! It means never again having to 
wait until the end to start getting reactions in real time. You start 
building it up from the very beginning! 

Your spectator calls out the color of the next card and they are ef-
fortlessly correct 100% of the time! They couldn't fail even if they 
tried! (unless of course, if you really wanted them to). 

It's more than just another "Look at me!" effect. Your spectators 
make all the decisions freely and fairly, and they produce the 
impossible. With Offworld, your spectators create the miracle! 

- Expert instruction taught by top pro, Gregory Wilson 
- Instant reset 
- Includes a full 3 phase routine that will leave your spectators 
screaming WTF!? 
- Easy to perform, even easier to fool your audience 
- Includes the ability to create a real miracle 

Warning: Do not perform Offworld if you are allergic to the fol-
lowing phrases: 

1. Can you make me win the lottery? 
2. How am I doing this!? 
3. I don't even know what's going on right now. 
4. I'm taking you to Vegas! 
5. This is the most amazing thing I've ever seen!
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ITIME REWIND 
BY BEAU CREMER4 

MY THOUGHTS:
This is an extremely clever version of Out Of This World done FACE 
UP!! You receive a gimmick deck of cards that does the work pretty 
much for you. You also receive a download where Gregory Wilson 
teaches two handlings PLUS the original version by JP Vallarino 
where he does it one card at a time face down. Either way is good 
but I must admit I prefer Greg’s first version and this is the one I’ll 
be using. Keep in mind that once the deck is set up you can really 
only perform this trick with it. The nice thing about the original 
of course is that you can use any deck. Gregory has put together 
a nice routine where you do a few face up cards, you could go 
through the entire deck but it would be rather boring, and you fin-
ish with a kicker where they know how many red cards are left in 
the pack they are holding. Having adwill get amazing reactions. 

As a one off trick it is strong but if you can find a way to do a deck 
switch or introduce this deck at another point after a couple of 
other routines then I feel it would be the way to perform this.The 
deck has to be in a certain orientation and Greg offers some finer 
points on how to make sure it is easy to put together should it get 
mixed up. Skill level on this is minimal and you can pretty much 
start doing this as soon as you watch the performance. Gregory 
has a really nice presentation that makes sense of the overall 
routine. 

Having performed this on non-magicians I can tell you it does get 
a strong reaction,  but I really do feel you need to combine it with 
something else - even another version of OFTW to give it meaning 
and a much fuller routine. As it is you can certainly do this strolling 
and it's perfect for that situation. If you just wanted to fool your 
audience with one card routine and move on this is perfect. Great 
when you have 500 people to entertain in an hour :) It's instant 
reset really makes it perfect for that type of working condition.

Very clever method - won't fool knowledgable magician 

PRICE: $20.0
AVAILABLE: All magic shops
WHOLESALE: www.murphysmagic.com

A spectator picks a date and time and commits it to memory. They 
then watch the locked screen of an iPhone closely. 

They begin to see the time on the locked screen tick back, slowly 

at first. It then starts to speed up, getting faster and faster. Days, 
months, hours, and minutes fly past in a blur -- then it begins to 
slow, finally stopping on their thought-of date and time. NO APPS 
used in this effect. No funny moves. No complicated procedure. 
Beau has also created a method to perform a version of this effect 
on the SPECTATOR'S PHONE!

MY THOUGHTS:
I have been performing the original idea of forcing a time on a 
watch by Bev Bergeron for as long as I can remember and it’s 
the best time force I’ve come across. I was excited to see this 
advertised because less and less people are wearing the ana-
logue watch you need to perform it so if there was a way to do it 
with a cell phone I thought would be excellent, having said that 
this really didn’t do it for me. This is NOT an App and relies on 
another principle. You will learn two ways including one using 
your phone (which I recommend) and another using a spectator’s 
phone where you end up telling them you will clear their phone. 
Personally for me this is NOT a strong thing to do. If somebody 
said they would wipe my stuff on my phone I’d grab the phone 
and run away. The method of using a borrowed phone probably 
isn’t that strong. The version using your phone is OK but there is 
a lot of back and forth on the phone and the actual selection of a 
random time just doesn’t seem convincing to me because YOU are 
doing the movement not the spectator. If you could show how the 
time moves randomly when setting it - THEN place it facedown 
and have the spectator move THEIR finger back and forth (as in 
the original using the analogue watch version  you would have a 
much stronger force. The main issue I have is that because you are 
using a phone it is a phone trick. While it doesn’t use an App the 
spectators are smart these days and will think it is just an App or 
something the phone does. I wanted to really like this and use it 
but it’s not where I’d like it to be for forcing a time or date.

You are supplied with a DVD and extra files you need. The set up 
is done using a MAC which is good for me but not sure about 
those using PCs. You need to have some knowledge of Photoshop 
and other software that uses green screen if you want to make it 
personal for you. The concept of using a phone is good but it falls 
short in many areas for me as far as execution and fairness. As far 
as using a borrowed phone I wouldn’t bother with that. The other 
thing to note is that the iPhone seems to change on a regular basis 
regards layout whenever they release new updates so I think this 
might become a little dated sooner than later when it comes to 
the layout and look for changing times and opening pages.

There is room for improvement and I hope somebody comes up 
with a version where the spectator moves the time rather than the 
magician.

http://www.VanishMagazine.com
http://this.The
http://www.murphysmagic.com
http://www.VanishMagazine.com
http://www.youtube.com/watch?v=gGDkAdiCVnQ
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STAND UP ON 
STAGE BY SCOTT 
ALEXANDER

5 
FIVE DVDS - $49.95 per DVD - $250 for the entire set
AVAILABLE: All magic shops
WHOLESALE: www.murphysmagic.com

STANDING UP ON STAGE - DVD SERIES a complete master class on 
getting your act together 

Volume One - Opening Acts 

In this first of five volumes, Scott teaches you how to create an 
effective opener for your show. Revealed in this volume in the 
Director's Guide segment, are tips on making an entrance and 
getting and keeping an audience's attention. During the Character 
Development chapter, Scott begins the process of helping you to 
hone in on your character using a "Style Star." He teaches you why 
it is important to know who you are, and why the audience should 
care. 

On this DVD, there are four examples of opening tricks described 
and explained in full detail, including: 

HOW MANY TIMES? 
Your watch vanishes and reappears, and the finale leaves your 
audience filled with laughter. 

CANDLE TO FLOWER 
A candle changes into a flower under dubious circumstances, and 
the audience loves you instantly. 

BALLOON MORPH 
A visual transformation of a cane to a balloon, and back again to a 
cane. This is a highly visual, gasp-producing opening effect. 

CARDSLINGER CONTEST 
Scaling cards into the crowd has a new and exciting premise, with 
a big payoff for one lucky audience member.

Volume Two - Personality Pieces 

In this second of five volumes, Scott teaches you how to craft a 
piece of magic that instantly identifies your character to an audi-
ence. We explore why your second effect should let the audience 
in on your personality to create and set the tone for the rest of 
your performance. In the Director's Guide section, Scott also dis-
cusses the importance of using simple lighting in many situations 
from a grand stage to a hotel ballroom, because if they can't see 
you, they can't enjoy you. This DVD contains the second of three 
"Style Star" sessions to help you lock in on your character, and how 
this should inform everything from your trick selection to your 
publicity materials. 

On this DVD, there are four examples of personality tricks de-
scribed and explained in full detail, including: 

NATURAL ENEMIES 
A needle and a balloon collide in an explosion of personality and 
character. 

A FAKIR MIRACLE 
Scott's personality-driven performance of the Chop Cup, and how 
you can apply its thinking to your performances. This features 
vintage clips of Scott at Caesars Palace in Las Vegas. 

WATCH THIS ONE 
Scott's pet secret, originally the brainchild of Alain Nu, elevates the 
Invisible Deck to new heights of amazement and fun. This happens 
as an invisible watch appears on your wrist. 

PIMP BILL REPEAT 
A modern presentation of the Six Card Repeat with $100 bills and 
a whole lotta swag!

Volume Three - Feature Acts 

In this third of five volumes, Scott teaches you how to analyze your 
effects to create a rich and well-rounded show. Revealed in this 
volume on the Director's Guide section are tips on the effective 
use of audience participation and spectator management. In the 
Character Development portion, Scott wraps up the process of 
helping you to hone in on your character using the "Style Star." 
He gives you examples of how to turn the star you create into an 
effective marketing strategy. 

On this DVD, there are four examples of opening tricks described 
and explained in full detail, including: 

MALINI EGG BAG 
The most bullet-proof trick in magic is tipped in full detail. It is 
comedy, audience participation and pure magic. This is the trick 
that you will want in your arsenal that's always ready to go and can 
be done anywhere under any conditions. 

THE FLYING RING 
Long pigeon-holed as a close-up effect, Scott teaches you how to 
take Ring Flight to the stage and how this thinking can help you 
frame other smaller effects you already perform. 

KILLING IT 
A terrific premise for the classic balloon murder plot that involves 
the whole audience creating sound effects for a murder mystery. 
Plus, Scott's premise of "killing an idea" has lots of comedy poten-
tial. 

INDIAN MEMORY MAN 
Published in For Bob Cassidy, this is Scott's humorous twist on 
Bob's Master Card Memory, featuring tons of laughs and a devas-
tating effect.

Volume Four - Skill and Danger 

In this fourth of five volumes, Scott teaches you how adding ele-
ments of both skill and danger can effectively enhance the mood, 
tone and pacing of your show. In the Director's Guide section, 
Scott discusses musicality and how to effectively use music in your 
show to enhance the audience's enjoyment. He also covers sound 
and playback systems as well as microphone technique. In the 
Character Development chapter, he emphasizes the importance 
of sincerity, authenticity, vulnerability, and emotional hooks, and 
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how to get these valuable feelings and emotions into your perfor-
mances. 

On this DVD, there are four examples of opening tricks described 
and explained in full detail, including: 

CARD MANIPULATION 
Learn highly visual yet easy-to-master manipulation sequences 
illustrated through Scott's live performance at Caesars Palace in 
Vegas. 

EGGS AND GLASSES 
Straight from Emil Jarrow's Vaudeville act, Scott treats this over-
looked effect as a pure manipulation piece. 

MATCHES MELT 
Terry Seabrooke's Cigarette in Coat gets a clever and politically 
correct update for a modern audience suitable for adult or family 
shows. 

NEEDLE THROUGH ARM 
Explaining how magicians create realistic illusions, Scott shares 
his easy and diabolical way to pull this unsettling act of danger off 
right in front of the spectator's nose.

Volume Five - The Ovation 

In this fifth of five volumes, Scott teaches you about the "Rule of 
Three" and how to create an effective closing effect for your show. 
Revealed in the Director's Guide on this volume are tips and tricks 
on getting standing ovations, using callbacks, running gags, and 
effectively planning your entire show program. In the Character 
Building section, Scott reveals how scripting inspires confidence, 
consistency and star quality. Also covered in this section are 
crafting your image and consistency on social media, and making 
people want to hire YOU! 

On this DVD, there are four examples of opening tricks described 
and explained in full detail, including: 

HUMAN SEWING MACHINE 
A streamlined and inexpensive version of Scott & Puck's The 
Needles -- strong enough to be used as a closer or anywhere in 
your show. 

TOXIC ACAAN SQUARED 
The Magic Square gets a reboot by infusing the classic ACANN plot 
TOXIC FORCE and a kicker ending that makes the audience jump 
to their feet. 

STARS 
A warm and enchanting closing effect combining Dan Harlan's 
Starcle and the classic Snowstorm, creating an ultraviolet and 
unforgettable audience experience. Scott closes with this one a lot 
because of its strong audience appeal. 

HYDRO-TASTIC GLASS 
A thoughtful version of the Hydrostatic glass you can make for 
pennies, combined with a wonderful premise based on the phi-
losophy of Bruce Lee.

MY THOUGHTS:
What we have here is A-list material from Scott’s career and if you 
were to purchase ALL of these for $250 then it’s probably the best 
investment you could make in quite some time. His career has 
been made performing these routines and you can take any one 
of these and have super strong material for your show. Scott has 

a unique way of taking classics of magic and giving them a twist. 
This shows how his mind works and how he thinks. After spend 
hours digesting the material I was blown away by the amount 
of information he shared, and not just the tricks. He shares his 
thoughts on why things work and why they don’t. He also talks 
about working conditions and more importantly how to get the 
most out of these (or any) effects. I don’t see these as a series of 
DVDs but one hell of a masterclass. It is rare to get stand-up stage 
effects these days and this is the best material I’ve seen in a very 
long time for those who want to work the stand-up or perform on 
stage circuit. As a full time pro I found many things on here I could 
use and I will try and briefly describe some of my favorites. There 
are live performances of almost every effect featured. Some of it is 
very old and filmed a long time ago - so the quality isn’t that great 
but you do get to see performances. In some cases you will see 
more than one performance of an effect showing how they have 
evolved and also how Scott works his timing. This is invaluable 
for any performer. My only negative comment is the low quality 
of filming in the teaching segments. With the really high quality 
of video we see today on tutorials I think this would have taken 
this project up to another level by having it filmed professionally. 
It doesn’t deter from the material but I think would have really 
elevated this project because the material is certainly there. All I 
can say is I wish this set was around when I started doing stand-up 
and stage work 30 years ago!!

DISK 1 
This is all about the opening of your show. Finding that right 
opening piece that is quick, visual and lets your personality come 
through is not easy. One of the important parts of this DVD is the 
section on character development and how to chose the right 
opening trick. As a performer you have 30 seconds for the audi-
ence to make up their minds if they will like you or not - so you 
need to know exactly what you are doing when you come on. 
Scott shares some of his openings and I just love his cardsling-
ing routine. Talk about a strong opening that will get attention. 
I would love to do this in a 1500 seat theatre. The watch gag I 
remember seeing Ricki Dunn perform and appeared in his book. 
It’s a very funny bit.

DISK 2
This set is all about character and how to get that across to your 
audience. Another very important part of performance. Filled with 
amazing advice and little tips like how to light a ballroom for a cor-
porate gig. These are things you don’t learn from books and only 
from talking to other professionals. Each of the routines in this 
DVD are aimed at getting your personality across. Even if you don’t 
use the tricks you will learn about how to take your own effects 
you currently do and gear them so your personality shines. Each 
effect on here is super strong but I love his chop-cup and reminds 
me how much personality it allows you to get across. 

DISK 3
The very important audience participation and audience man-
agement section. Each of these effects uses audience members 
and again you’ll see live performances and watch closely as Scott 
controls every situation and spectator up on stage with him. The 
directors cut is a great way to get inside his thinking during every 
phase of a routine. This is where you really learn the ‘ins and outs’ 
of constructing a routine. Definitely my favorite is the Malini Egg 
Bag. I love this trick and watching people like Scott perform it and 
get the huge reaction just reminds me of how great an effect it is. 
It is also a great way to learn how to control your spectators. The 
Flying Ring is another example of taking a close-up effect and per-
forming it on stage. Talk about pack small play big!! It just proves 
it’s all about personality.

http://www.VanishMagazine.com
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STAND UP ON 
STAGE BY SCOTT 
ALEXANDER

5 
FIVE DVDS - $49.95 per DVD - $250 for the entire set
AVAILABLE: All magic shops
WHOLESALE: www.murphysmagic.com

STANDING UP ON STAGE - DVD SERIES a complete master class on 
getting your act together 

Volume One - Opening Acts 

In this first of five volumes, Scott teaches you how to create an 
effective opener for your show. Revealed in this volume in the 
Director's Guide segment, are tips on making an entrance and 
getting and keeping an audience's attention. During the Character 
Development chapter, Scott begins the process of helping you to 
hone in on your character using a "Style Star." He teaches you why 
it is important to know who you are, and why the audience should 
care. 

On this DVD, there are four examples of opening tricks described 
and explained in full detail, including: 

HOW MANY TIMES? 
Your watch vanishes and reappears, and the finale leaves your 
audience filled with laughter. 

CANDLE TO FLOWER 
A candle changes into a flower under dubious circumstances, and 
the audience loves you instantly. 

BALLOON MORPH 
A visual transformation of a cane to a balloon, and back again to a 
cane. This is a highly visual, gasp-producing opening effect. 

CARDSLINGER CONTEST 
Scaling cards into the crowd has a new and exciting premise, with 
a big payoff for one lucky audience member.

Volume Two - Personality Pieces 

In this second of five volumes, Scott teaches you how to craft a 
piece of magic that instantly identifies your character to an audi-
ence. We explore why your second effect should let the audience 
in on your personality to create and set the tone for the rest of 
your performance. In the Director's Guide section, Scott also dis-
cusses the importance of using simple lighting in many situations 
from a grand stage to a hotel ballroom, because if they can't see 
you, they can't enjoy you. This DVD contains the second of three 
"Style Star" sessions to help you lock in on your character, and how 
this should inform everything from your trick selection to your 
publicity materials. 

On this DVD, there are four examples of personality tricks de-
scribed and explained in full detail, including: 

NATURAL ENEMIES 
A needle and a balloon collide in an explosion of personality and 
character. 

A FAKIR MIRACLE 
Scott's personality-driven performance of the Chop Cup, and how 
you can apply its thinking to your performances. This features 
vintage clips of Scott at Caesars Palace in Las Vegas. 

WATCH THIS ONE 
Scott's pet secret, originally the brainchild of Alain Nu, elevates the 
Invisible Deck to new heights of amazement and fun. This happens 
as an invisible watch appears on your wrist. 

PIMP BILL REPEAT 
A modern presentation of the Six Card Repeat with $100 bills and 
a whole lotta swag!

Volume Three - Feature Acts 

In this third of five volumes, Scott teaches you how to analyze your 
effects to create a rich and well-rounded show. Revealed in this 
volume on the Director's Guide section are tips on the effective 
use of audience participation and spectator management. In the 
Character Development portion, Scott wraps up the process of 
helping you to hone in on your character using the "Style Star." 
He gives you examples of how to turn the star you create into an 
effective marketing strategy. 

On this DVD, there are four examples of opening tricks described 
and explained in full detail, including: 

MALINI EGG BAG 
The most bullet-proof trick in magic is tipped in full detail. It is 
comedy, audience participation and pure magic. This is the trick 
that you will want in your arsenal that's always ready to go and can 
be done anywhere under any conditions. 

THE FLYING RING 
Long pigeon-holed as a close-up effect, Scott teaches you how to 
take Ring Flight to the stage and how this thinking can help you 
frame other smaller effects you already perform. 

KILLING IT 
A terrific premise for the classic balloon murder plot that involves 
the whole audience creating sound effects for a murder mystery. 
Plus, Scott's premise of "killing an idea" has lots of comedy poten-
tial. 

INDIAN MEMORY MAN 
Published in For Bob Cassidy, this is Scott's humorous twist on 
Bob's Master Card Memory, featuring tons of laughs and a devas-
tating effect.

Volume Four - Skill and Danger 

In this fourth of five volumes, Scott teaches you how adding ele-
ments of both skill and danger can effectively enhance the mood, 
tone and pacing of your show. In the Director's Guide section, 
Scott discusses musicality and how to effectively use music in your 
show to enhance the audience's enjoyment. He also covers sound 
and playback systems as well as microphone technique. In the 
Character Development chapter, he emphasizes the importance 
of sincerity, authenticity, vulnerability, and emotional hooks, and 
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how to get these valuable feelings and emotions into your perfor-
mances. 

On this DVD, there are four examples of opening tricks described 
and explained in full detail, including: 

CARD MANIPULATION 
Learn highly visual yet easy-to-master manipulation sequences 
illustrated through Scott's live performance at Caesars Palace in 
Vegas. 

EGGS AND GLASSES 
Straight from Emil Jarrow's Vaudeville act, Scott treats this over-
looked effect as a pure manipulation piece. 

MATCHES MELT 
Terry Seabrooke's Cigarette in Coat gets a clever and politically 
correct update for a modern audience suitable for adult or family 
shows. 

NEEDLE THROUGH ARM 
Explaining how magicians create realistic illusions, Scott shares 
his easy and diabolical way to pull this unsettling act of danger off 
right in front of the spectator's nose.

Volume Five - The Ovation 

In this fifth of five volumes, Scott teaches you about the "Rule of 
Three" and how to create an effective closing effect for your show. 
Revealed in the Director's Guide on this volume are tips and tricks 
on getting standing ovations, using callbacks, running gags, and 
effectively planning your entire show program. In the Character 
Building section, Scott reveals how scripting inspires confidence, 
consistency and star quality. Also covered in this section are 
crafting your image and consistency on social media, and making 
people want to hire YOU! 

On this DVD, there are four examples of opening tricks described 
and explained in full detail, including: 

HUMAN SEWING MACHINE 
A streamlined and inexpensive version of Scott & Puck's The 
Needles -- strong enough to be used as a closer or anywhere in 
your show. 

TOXIC ACAAN SQUARED 
The Magic Square gets a reboot by infusing the classic ACANN plot 
TOXIC FORCE and a kicker ending that makes the audience jump 
to their feet. 

STARS 
A warm and enchanting closing effect combining Dan Harlan's 
Starcle and the classic Snowstorm, creating an ultraviolet and 
unforgettable audience experience. Scott closes with this one a lot 
because of its strong audience appeal. 

HYDRO-TASTIC GLASS 
A thoughtful version of the Hydrostatic glass you can make for 
pennies, combined with a wonderful premise based on the phi-
losophy of Bruce Lee.

MY THOUGHTS:
What we have here is A-list material from Scott’s career and if you 
were to purchase ALL of these for $250 then it’s probably the best 
investment you could make in quite some time. His career has 
been made performing these routines and you can take any one 
of these and have super strong material for your show. Scott has 

a unique way of taking classics of magic and giving them a twist. 
This shows how his mind works and how he thinks. After spend 
hours digesting the material I was blown away by the amount 
of information he shared, and not just the tricks. He shares his 
thoughts on why things work and why they don’t. He also talks 
about working conditions and more importantly how to get the 
most out of these (or any) effects. I don’t see these as a series of 
DVDs but one hell of a masterclass. It is rare to get stand-up stage 
effects these days and this is the best material I’ve seen in a very 
long time for those who want to work the stand-up or perform on 
stage circuit. As a full time pro I found many things on here I could 
use and I will try and briefly describe some of my favorites. There 
are live performances of almost every effect featured. Some of it is 
very old and filmed a long time ago - so the quality isn’t that great 
but you do get to see performances. In some cases you will see 
more than one performance of an effect showing how they have 
evolved and also how Scott works his timing. This is invaluable 
for any performer. My only negative comment is the low quality 
of filming in the teaching segments. With the really high quality 
of video we see today on tutorials I think this would have taken 
this project up to another level by having it filmed professionally. 
It doesn’t deter from the material but I think would have really 
elevated this project because the material is certainly there. All I 
can say is I wish this set was around when I started doing stand-up 
and stage work 30 years ago!!

DISK 1 
This is all about the opening of your show. Finding that right 
opening piece that is quick, visual and lets your personality come 
through is not easy. One of the important parts of this DVD is the 
section on character development and how to chose the right 
opening trick. As a performer you have 30 seconds for the audi-
ence to make up their minds if they will like you or not - so you 
need to know exactly what you are doing when you come on. 
Scott shares some of his openings and I just love his cardsling-
ing routine. Talk about a strong opening that will get attention. 
I would love to do this in a 1500 seat theatre. The watch gag I 
remember seeing Ricki Dunn perform and appeared in his book. 
It’s a very funny bit.

DISK 2
This set is all about character and how to get that across to your 
audience. Another very important part of performance. Filled with 
amazing advice and little tips like how to light a ballroom for a cor-
porate gig. These are things you don’t learn from books and only 
from talking to other professionals. Each of the routines in this 
DVD are aimed at getting your personality across. Even if you don’t 
use the tricks you will learn about how to take your own effects 
you currently do and gear them so your personality shines. Each 
effect on here is super strong but I love his chop-cup and reminds 
me how much personality it allows you to get across. 

DISK 3
The very important audience participation and audience man-
agement section. Each of these effects uses audience members 
and again you’ll see live performances and watch closely as Scott 
controls every situation and spectator up on stage with him. The 
directors cut is a great way to get inside his thinking during every 
phase of a routine. This is where you really learn the ‘ins and outs’ 
of constructing a routine. Definitely my favorite is the Malini Egg 
Bag. I love this trick and watching people like Scott perform it and 
get the huge reaction just reminds me of how great an effect it is. 
It is also a great way to learn how to control your spectators. The 
Flying Ring is another example of taking a close-up effect and per-
forming it on stage. Talk about pack small play big!! It just proves 
it’s all about personality.
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PRICE: $30.00
AVAILABLE: All magic dealers
WHOLESALE: www.murphysmagic.com

The thickness of a magic book doesn't make it great. Neither 
does a flashy cover, nor a fancy trailer. 

The best magic books are the culmination of a lifetime of knowl-
edge and refinement. 

So Vanishing Inc. Magic is proud to present Artful Deceptions. 

94 pages 
9 tricks 
Unlimited Possibilities 

Allan Kronzek has spent his life developing the card material in 
this book. Every single effect has been painstakingly worked 
through for maximum impact. Read a spectator's mind, help 
measure the compatibility of a couple, and learn Allan's perfect 
card opener. It's all here... in Artful Deceptions. 

"One of the best magic books in many years. Highly recom-
mended." 
- Jim Swain 

"Allan's precise, yet conversational, writing will transport you to 
your own private session with a clever and thoughtful practitio-
ner. You'll enjoy the discourse. Time well spent." 
- John Bannon 

"[Allan] has an ingenious sense of deception, devilish, I think. 
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DISK 4
Music is an important part of an act and choosing the right piece 
makes or breaks a routine. Scott discusses how he choses his 
music and how he uses music to enhance any piece. You will learn 
how to take classic card manipulation and make it modern and 
hip. His Matches Melt routine is a modern take on Seabrooke’s 
cigarette through coat and still gets all the laughs in the right 
places.

DISK 5
By far my favorite of all these is STARS. I just LOVE the concept of 
changing up Snowstorm and actually giving it meaning. The story 
here is wonderful and you get the lovely effect of Dan Harlan’s 
Starcle which leaves the audience with a long lasting impression. I 
can certainly see why he closes with this. It’s just perfect.
This was my favorite of all the series but they each offer so much.

OVERALL if you want to perform on stage, or are a seasoned pro 
you will get  A LOT of material and information from this series. 
Thank you Scott for sharing your material with us and I hope ev-
erybody makes the investment because it’s well worth it.

ARTFUL 
DECEPTIONS
 BY ALLAN ZOLA 
KRONZEK

6 
It is truly a great lesson in creative imagination and intelligent 
thought." 
- Bob Fitch 

"The kind of work that truly contributes to the improvement of our 
art." 
- Jamy Ian Swiss

MY THOUGHTS:
This is the type of book I just love. You can sit down with a deck of 
cards and get your teeth stuck in to many of the wonderful rou-
tines in here. All the routines can be performed impromptu and 
they all connect with an audience. Unlike classic card effects such 
as Twisting the Aces, Ambitious Card or Collectors where the audi-
ence just look at what is happening, these effects are meant to get 
the person involved. This is done not only through the handling 
of the effect but also the storyline. I found the magic and the way 
they are scripted to be very theatrical and you had the feeling that 
you were being drawn in to each routine. In Allan’s own words, “My 
preference is for a slower and richer kind of engagement in which 
virtually everything that matters seems to take place “in the hands 
“ of the spectator.  

There are nine routines in all, and all practical and can be per-
formed under any condition. One of my favourites is “Playing With 
The Jokers,” and is a great routine for strolling magic. It offers all 
the points I look for in choosing a routine for walk-about magic 
which include; performing in the hands, clear-cut plot, uses audi-
ence help and has some humour and surprise.  It is a really nice 
effect simply because it will put your spectators at ease. They will 
sense you are there to entertain them with magic and it doesn’t 
make them want to ‘hate’ you for trying to outsmart them. In this 
case the Jokers are the entertainers with a kicker ending. It is a 
very non-threatening routine which is the type of routine I look for 
when choosing an opening effect.

There are some great moments in many of Allan’s routines and this 
is why I love THE MIRROR. The set-up using glasses and having a 
spectator face you I find great theatre. You are creating a special 
moment and it is perfect for a sit down performance, or some-
where where a spectator can sit opposite you. Remember these 
are impromptu so if you find yourself in a friend’s home and ask to 
perform this is the perfect routine. In the afterthoughts Allan cred-
its Simon Aronson with a wonderful presentation where you give 
an insider’s look at “how a magician practices.” I love this premise 
and it’s another way to script this routine. The overall effect is a 
two-deck “Do As I Do,” plot but given that extra something to make 
it meaningful.

One of the things that makes the material in this book different is 
the staging. I think this is often lost in young performers who want 
to do fast moves and flashy tricks. There is nothing wrong with this 
but when my personal view is that when it comes to card magic, 
the more you can connect with your audience the stronger the 
magic and the more they will remember you. If somebody were to 
ask your spectators what you did after a show they might just say, 
“s/he did some card tricks,” but with Allan’s material I believe they 
will remember you for more than somebody who just did card 
tricks. I also feel there is more here than just ‘stories.’ We all had 
that Uncle who did that long winded story with a deck of cards, 
well this IS NOT LIKE THAT. These are tried and tested routines that 
have the right staging to make people remember you and the 
feeling they had when the magic happened in their hands. THIS is 
important and why I enjoyed the material in this book so much.

The final effect, Destiny, Chance and Free Will, is currently Allan’s 
closing routine for his close-up show, and I can see why. Here you 
have the hook of of destiny, chance and free will which can cer-
tainly have an effect on an audience.  Worth the time to study this 
and add it to your own repertoire.

The final routine in the book is NOT a card routine but a script for 
The $100 Bill Switch.  This is a novel premise where you borrow 
a $100 and change it to a $1.00. It’s a novel addition to this very 
popular effect and if you can borrow a $100 it’s a great routine. 
Allan also shares an idea if you can’t borrow a $100 bill.

I thoroughly enjoyed this book, and as I said you need to put some 
time aside and sit down with a deck of cards. You will end up with 
routines you can do anytime and with a borrowed pack that your 
audiences will love. The real star of the book is the fact you are 
able to leave a lasting impression on your audience with a deck of 
cards. I love this type of magic and it is a breath of fresh air in the 
huge volume of card magic available today.
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The thickness of a magic book doesn't make it great. Neither 
does a flashy cover, nor a fancy trailer. 

The best magic books are the culmination of a lifetime of knowl-
edge and refinement. 

So Vanishing Inc. Magic is proud to present Artful Deceptions. 

94 pages 
9 tricks 
Unlimited Possibilities 

Allan Kronzek has spent his life developing the card material in 
this book. Every single effect has been painstakingly worked 
through for maximum impact. Read a spectator's mind, help 
measure the compatibility of a couple, and learn Allan's perfect 
card opener. It's all here... in Artful Deceptions. 

"One of the best magic books in many years. Highly recom-
mended." 
- Jim Swain 

"Allan's precise, yet conversational, writing will transport you to 
your own private session with a clever and thoughtful practitio-
ner. You'll enjoy the discourse. Time well spent." 
- John Bannon 

"[Allan] has an ingenious sense of deception, devilish, I think. 
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DISK 4
Music is an important part of an act and choosing the right piece 
makes or breaks a routine. Scott discusses how he choses his 
music and how he uses music to enhance any piece. You will learn 
how to take classic card manipulation and make it modern and 
hip. His Matches Melt routine is a modern take on Seabrooke’s 
cigarette through coat and still gets all the laughs in the right 
places.

DISK 5
By far my favorite of all these is STARS. I just LOVE the concept of 
changing up Snowstorm and actually giving it meaning. The story 
here is wonderful and you get the lovely effect of Dan Harlan’s 
Starcle which leaves the audience with a long lasting impression. I 
can certainly see why he closes with this. It’s just perfect.
This was my favorite of all the series but they each offer so much.

OVERALL if you want to perform on stage, or are a seasoned pro 
you will get  A LOT of material and information from this series. 
Thank you Scott for sharing your material with us and I hope ev-
erybody makes the investment because it’s well worth it.

ARTFUL 
DECEPTIONS
 BY ALLAN ZOLA 
KRONZEK

6 
It is truly a great lesson in creative imagination and intelligent 
thought." 
- Bob Fitch 

"The kind of work that truly contributes to the improvement of our 
art." 
- Jamy Ian Swiss

MY THOUGHTS:
This is the type of book I just love. You can sit down with a deck of 
cards and get your teeth stuck in to many of the wonderful rou-
tines in here. All the routines can be performed impromptu and 
they all connect with an audience. Unlike classic card effects such 
as Twisting the Aces, Ambitious Card or Collectors where the audi-
ence just look at what is happening, these effects are meant to get 
the person involved. This is done not only through the handling 
of the effect but also the storyline. I found the magic and the way 
they are scripted to be very theatrical and you had the feeling that 
you were being drawn in to each routine. In Allan’s own words, “My 
preference is for a slower and richer kind of engagement in which 
virtually everything that matters seems to take place “in the hands 
“ of the spectator.  

There are nine routines in all, and all practical and can be per-
formed under any condition. One of my favourites is “Playing With 
The Jokers,” and is a great routine for strolling magic. It offers all 
the points I look for in choosing a routine for walk-about magic 
which include; performing in the hands, clear-cut plot, uses audi-
ence help and has some humour and surprise.  It is a really nice 
effect simply because it will put your spectators at ease. They will 
sense you are there to entertain them with magic and it doesn’t 
make them want to ‘hate’ you for trying to outsmart them. In this 
case the Jokers are the entertainers with a kicker ending. It is a 
very non-threatening routine which is the type of routine I look for 
when choosing an opening effect.

There are some great moments in many of Allan’s routines and this 
is why I love THE MIRROR. The set-up using glasses and having a 
spectator face you I find great theatre. You are creating a special 
moment and it is perfect for a sit down performance, or some-
where where a spectator can sit opposite you. Remember these 
are impromptu so if you find yourself in a friend’s home and ask to 
perform this is the perfect routine. In the afterthoughts Allan cred-
its Simon Aronson with a wonderful presentation where you give 
an insider’s look at “how a magician practices.” I love this premise 
and it’s another way to script this routine. The overall effect is a 
two-deck “Do As I Do,” plot but given that extra something to make 
it meaningful.

One of the things that makes the material in this book different is 
the staging. I think this is often lost in young performers who want 
to do fast moves and flashy tricks. There is nothing wrong with this 
but when my personal view is that when it comes to card magic, 
the more you can connect with your audience the stronger the 
magic and the more they will remember you. If somebody were to 
ask your spectators what you did after a show they might just say, 
“s/he did some card tricks,” but with Allan’s material I believe they 
will remember you for more than somebody who just did card 
tricks. I also feel there is more here than just ‘stories.’ We all had 
that Uncle who did that long winded story with a deck of cards, 
well this IS NOT LIKE THAT. These are tried and tested routines that 
have the right staging to make people remember you and the 
feeling they had when the magic happened in their hands. THIS is 
important and why I enjoyed the material in this book so much.

The final effect, Destiny, Chance and Free Will, is currently Allan’s 
closing routine for his close-up show, and I can see why. Here you 
have the hook of of destiny, chance and free will which can cer-
tainly have an effect on an audience.  Worth the time to study this 
and add it to your own repertoire.

The final routine in the book is NOT a card routine but a script for 
The $100 Bill Switch.  This is a novel premise where you borrow 
a $100 and change it to a $1.00. It’s a novel addition to this very 
popular effect and if you can borrow a $100 it’s a great routine. 
Allan also shares an idea if you can’t borrow a $100 bill.

I thoroughly enjoyed this book, and as I said you need to put some 
time aside and sit down with a deck of cards. You will end up with 
routines you can do anytime and with a borrowed pack that your 
audiences will love. The real star of the book is the fact you are 
able to leave a lasting impression on your audience with a deck of 
cards. I love this type of magic and it is a breath of fresh air in the 
huge volume of card magic available today.
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